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rodu ton 

LEARNING BY DOING IS THE BEST WAY TO PRACTICE BUSINESS SKILLS. 

r business management simulations h pi im the decision-making 

skills, business com and overall emplo'/ability of stude participants by 

ng them in an interactive and fun Or) leClrning environment. 

Our business simulations empower participants to run virtual bu Just 

Ii in real life, teams com inst otherto in market share. The right 

decisior)s to success while the ones to invalu Ie p lem 

experiences. The learning process of the course cr tra.ining is guaranteed to be 

efficient and fun. Participants are provided with a decision-making tool that helps 

to try and with different as well as analyze the outcomes 

of their decisions and p ns. In dition, the simulation gen a ra of 

that help the teams and mark their performance th 

com 

training is and robust. is no need for any software 

Installations, and the use of our simulations does not introduce any additional 

vulnerability to client's IT infrastructure. Participants and instructors need only 

an internet connection and a simulations work on all po lar 

browsers Ii Chrome, Firefox, and Internet rer. 

CESIM Simul Ion Portfolio 

u G"me 

h simu Ion market consists of 2-12 teams) w 1-8 members in each. The 

nu rofparal simul n markets is not lim Illaki it possible to uti theI 



lation for any number participants. 

All teams start from the same position, with similar market shares and profits. 

ually, teams will the same m conditions du the simulation. 

~~~. 

I ~~~nclusion 
. and Analysis 

inst a 

teams' resu and theteam influencecomputer. 

market development 

An exception to the above is the Project Management Simulation in which one 

simulation can have a maximum of 4 teams with 1-8 members in . The teams 

to finish a within a given schedule and cost while 

maintaining quality expectations. 

Firm 

Valuation 

Corporate 
Finance 

Real Estate 

Small Business 

Hotel & Services 

Retail
Banking 

"Invest 

Transformation 

Utility 
Management 

u Game 

The microsimulations are single~player, topic>1"ocused 1 to 5 hours modules 



II 

"'Indicates under-development. 

Customization s 

(E51 M powerful user-level customizability and modularity options that allow 

it to be for different groups ZH1d levels. In ition, 

permits instructors to create and ify their cases with person 

market outlook storylines. 

mme I Inclusion 

m mu ratio ional as per 

rs 

ucators 

Self-p courses for platform und lng. 

litation for the first two the participants 

! IU n le ,. t iii Cd r tucents 

• P([1 r(-rlifi,>d in'>tructor rt at for educators 

.. AI-powered a assessments 

• Outcome-based programs itation. 

• ns. 

• Free licenses s 


.. Free for 


mme als for the Simulation (au 

on discu with the Institute, the simulation & microsimulation will 

conducted across the semester/tri r. 

Pricing Matrix 

Applicability Pricing M 
· 
.. 1 student = 1 

• 1 lation/microsimulation license allows student through 1 
f, 



con of multiple case stud scena and attempts which ucators 

teach following concepts in the class: 

Change BusinessAccounting Pricing 
l'vIanilgement Basics 

CVP Innovation' 

Sales & 
Targets 

Product & 

DesignV"lue Chain HR 
Thinking* 

Financial 

Analysis Consumer 


Portfolio 

Management 


Merger & 

Acquisition* 


Conversational Simulation 

conversational simulations are voice- single~player, topic-focu 60 to 

90 minutes modules consisting of multiple scenarios and attem which p 

partic nts to the following concept: 



model (if the student goes through 2 me Le., Pricing me 

followed by Business ics, would imply 2 licenses) 

.. e validity of licenses is 1 from the date purchase . 

use Model 

below-mentioned prices are the pricing for RV usage as 
discu uire wh you can use as a p 

No. of Modules/Game 1 - Simulation 


Price per 1200 


No. of participants 180 


Total amount (exclusive of Hs. 216,0001­

Total amount including 18% GST Rs.2S4,880/­

terms 

nce Payment 

Simulation License 

• 	 Simulation licenses to be used for RV Institute of Man related emic 

programs and in compliance with Cesim's I usage policy: 
https:/!www.cesim.com!terms-and-conditions 

• 	 Simulation I within the ry of I ia 

i' 

https:/!www.cesim.com!terms-and-conditions


Some of our clients 

CHITKARA 
UNIVERSlTY 

TH IAGARAJAR 
SCHOOL. OF MANAGEMENT 
{Avto,.,qrnous} 

Tamil Nadu 
ACCredited by NAAC wl'!n 'A' (;rndp. 

17 
HMs 

ontact Us 
Email: 	 ram.br@cesim.com 

varun. pati I@cesirn.com 
abdul.bazi@cesim.com 

Phone: 	 (+91) 9008000789 
(+91) 9850977317 
(+91) 9409086581 

Address: 	Bengaluru Office 
#88, Borewel! Road, Whitefield, 
Bengaluru - 560067, 
Karnataka 

Delhi Office 

ABL Workspace, 68, 

Okhla Phase III, 

Okhla Industria! Estate, 

Delhi " 110020 


Request a free trial at cesim .. in/demo 
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