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A report on MODe offered on the theme 

"The Fundamentals of Digital Marketing" 

Platform: Google Digital Unlocked 

ing Target Audience: 4th semester, Marketing 

Specialization students 

Course Coordinator: Prof. Ramya S 

Objectives of the cour e: 

• 	 To understand he fundamentals of digital marketing. 

• 	 To provide practical and expert insight to the world of digital marketing . 

About this course: 


Master the basics of d gital marketing with our free Interactive Advertising Bureau-accred ited 


course. There are 26 rr odules to explore, all created by Google trainers, packed full of practical 


exercises and real-wo Id examples to help you turn knowledge into action. 


Course content: 

• 	 Take a busine~ s online (The online opportunity ; Your first steps in online success; Build 

your web preSE nee ; Plan your online business strategy) 

• 	 Make it easy fc r people to find a business on the web (Get started with search; Get 

discovered witt search; Make search work for you; Be noticed with search ads ; Improve 

your search campaign) 

• 	 Reach more pE ople locally, on social media or on mobile (Get noticed locally , Help peopl 

nearby find YOl online; Get noticed with social media ; Deep dive into sodal media; Disco 

the possibilitie~ of mobile; Make mobile work for you; Get started with content marketing) 

• 	 Reach more CL stomers with advertising (Connect through email; Advertise on othet' 
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websites; De ~p dive into display marketing; Make the most of video) 

• 	 Track and mr sure web traffic (Get started with analytics; Find success with analytics ; Turn 

data into insi hts) 

• 	 Sell Product j or services online (Build your online shop; ~ell more online) 

• 	 Take a business global (Expand Internationly) : 
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Outcome Achieved/ I 
The course gave m insight to the world of Digital Marketing. Course gave a great experie 

with a smooth mix 0 PPT, lecture, videos and quizzes. I 
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