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CA-17, 26th Main, 36th Cross, 4th ''Til Block, Jayanagar, Bengaluru-560041 


Mentormind - Domain Specific Training 

Duration: March -April 2023 Venue: RVIM 

No. of Participants: 178 Event Coordinat ors: 

Prof. Payal Jindal 

Objectives: 

It is a virtual, mentored work experience. Each menternship is co--created and co­
certified by corporates to ensure that each menternship project is a challenge faced 
by real-world industry profesional. During the course of the menternship, each output 
receives personalized feedback from an industry expert to ensure that everything you 
deliver during a menternship meets the standards of certifying company 

Brief Report 

The biggest perk is learning more about own abilities and interest. Each work 

experience is like a micro-career experience that brings you closer to understanding 

your own skills and careed goals. And, weU, work experience is a must-have on any 

CV. 

Mentership and Internships are both work experience - but the similarities and there. 

An internship is like going to a restaurant that serves only one dish, has one waiting 

staff and is poen for only one hour every day - you have to realign your schedule to 

be there, you cannot choose your experience, and you will have to vie with other 

customers for the staffs time and attention. A menternship is a 24x7 open buffet w ith 

a specially trained chef at every counter - you choose your experience, you can 

reverse your choice if the first one doesn"t match your interest, you can readily 

access expert advice any t ime you need it. 

Takeaway 

MentrorMind practices the new-age pedagogical principle of learning by doing - which 



means you learn a concept by trying it out. From riding a bicycle to learning how to 

make new f riends - we have learned all of the most important things in life by doing. 

At MentorMind, opportunity is provided to build skills by actively experimenting, 

failing, reflecting, improving and finally· excelling. 

~ 
Event Co-coordinator Dr. Pu rushottam Bung 
Prof. Payal Jindal Director, RV1M 
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RV INSTITUTE OF MANAGEMENT 

DOMAIN SPECIFIC TRAINING BY MENTORMIND 3RD SEMESTER 

2021-2023 BATCH 

j SI. NO Name 'MentorMind Domain I Men"erns!;lp Title OVERAll{Out of 30} Number of days 

I 1 Abhijeeth Mashetty Business Analytics I'dentlty attributes ot the top-contenders tor Orange Lap In It'L 29 8 

2 Shubha R Business Analytics IUse Power HI to analyzeVC Investment patterns In India 30 31 

I 
. 

3 B Shashank Business Analytics Create a live Excel dashboard to manage volunteer data for an NGO 30 25 

. ILreate an interactive t.xcel daShboard to manage oroers In a CIOUO 

4 Syed Raihan Business Analytics kitchen 23 34 

5 PRAMOD K L Business Analytics IIdentity attributes ot the top-contenders tor orange Lap In It'L 30 45 

6 VIPUl VILAS NAIK Business Analytics [{:reate an excel dashboafCfTo caTaTogue moTorCYCle brands 30 15 
IAnalyse uata I nrougn tne :,marn..lty MISSion OT me uOVt. OT mala to 

7 Manoj ns Business Analytics Highlight Current Socio-Economic Problems 12 48 
,Analyse uata I nrougn tne :,mart Llty MIssion OT me uOVt. OT mala to 

8 Pavan Kumar Business Analytics Highlight Current Socio-Economic Problems 30 50 
9 Shubiksha S Business Analytics Lreate an Excelaasl1boafCfTo caTaTogue moTorCYCle brands 23 24 

10 AKANKSH KG Business Analytics use Data Analytlcs fo Stuay MUSIC 5freammg PaUerns 21 
I 

67 
11 P T Kirti Business Analytics Create an Excel dashboard to catalogue motorcyCle brandS 30 9 
12 Nalasani Varshitha Business Analytics use power 1:51 fo aes!gn a !Jesf-seiling menu for a resfauranf 30 22 

!f3 saahil srikant kulloli 
-

Business Analytics Use Data Analytlcs to Study MUSIC Streaming Patterns 30 50 

I 
I 

Create a live Excel dashboard to manage volunteer data for an NGO I 14 Akhila. H Business Analytics 30 55I 
I 

15 Simranjit kaur Business Analytics :,tudY customer churn anaTyticsTorl:!1elfanKing Industry 30 30 
16 Sheebal M S Business Analytics StUdy customer Churn analyflcs for Hie !Janl<lng Inausfry 30 34 
17 lIKITHA A Business Analytics Study customer Churn analytlcs tor the banking Industry 30 6 . 
18 M Ritish Business Analytics Forecast Gold Rates anc:rKecommenClTnvesTments 30 7 

19, Akanksh P Business Analytics use Data Analytlcs to Study MUSIC streaming Patterns 30 15 
20 Vishnu Kumar Business Analytics Use Power HI to deSign a best-seiling menu tor a restaurant 30 16 

21 M Praneeth kumar re Business Analytics Use Data Anaryflcs-to -srucrywruslc-streamlng Vatterns 30 60 

22 Mahanth Gowda K C Business Analytics StUdY customer Churn Cll'!alytics for fhe !Janl<lng Inausfry 30 60 I-
~ss Analytic, 

23 ITanushree R Use Data l\nalytirs to Study Musk Streaming Patterns 30 49 

24 Sachith b k Data Science Pr<!cll:.:t It a cust!'Jli~er is IiKelYl06uy havel insurance uSing K 30 51-­

25 IRicha Fernandes DjgitClfMark~ting--- creatmg D.gllol tai"i'i"palgn Contenf for aTasnlon I)rano 25 24 

26 Yogashree Digital Marl(eting -- creating DlgltarLampcilgn ContefiflOr a FashloiilJi'ana 22 41 
I 

I 
Ivarun 5 Bharadwaj 

uevelop an Engaging Community !:ngagemenT ana browtn :,trategy Tor 
i

I 27 Digital Marketing all Upcoming, Popular Caffeinated Beverage 24 \ 20 I 
~-

ILikhitha l 

Design a SOClill MeOla Lampalgn & ulgltal MarKeting :)trategy Tor an ----I 

! 28 Digital Marketing Online B2B Marketplat:e 24 21 IL -



. I ILonautt rompreleFlnanclaTU"ueumgence oTaT"ompany Tor Investment I 

Analysis,!4 1Madhan Kumar C S 1Finance 23 23 

45 1Harshitha Srinivas 1Finance 

IBu lid a BUSiness Report In the Fields of 10 I Ba---seas-ecu nty SolutiOns and 

B2B Payment Solutions 23 26 

346 Vinayak Rao Gaikwa Finance 2 
i-----+----------------1-----------------~~~~~~~~~~_=~~~~~~~~r.M~OftftF.~~~~----_+----------------+-----------~ 
i 

i 47 Niveditha K Swamy Finance 19 34 
~-

r 
I 
I 29 Iisaac Jesse K Digital Marketing 

rcreate ahCffeCfive Strategy to Iincrease Brand Online Presence & 

Engagement on Social Media 26 40 
[l:feate an Effective Strategy to Increase Brand Onhne Presence & 

30 1Rakshith R T Digital Marketing Engagement on Social Media 2S 32 

31, 1Paulomee Baruah Digital Marketing reate a Digital Marketing Strategy for a Young Patlssene 22 32 

i 41 Ganesh Hegde Finance Analysis 19 14 I 
t 42 Chethan Kumar V A Finance IAnalyse the cash How !;tatements of a company 19 31-l 

r-- I-Anal,YSe ,t~e t-1;nanClCil Health of a Company toTmprove browtn & , I 
L (~3 OlETI SAl SREENITHY Finance ProfItability 23 33 i 
I 

i 
i 48 Nuthana U Finance 	 19 34 Ir . 	 I -va uate and select e mos pro I a e Inves men op Ion or an -~ 

~---4--------==-----+I----------- rea e a custo,mer Journey map and a 360-degree digital marketing 

32 Anjana Kshirasagar Digital Marketing strategy for a :product of your choosing 23 
~-33 Aishwarya G Digital Marketing fPiepare a social media communications plan for an NGO- 23 

34 ,'Ashutosh Kumar Digital Marketing ICreate a Digital Marketing Strategy for a young Patissene 2S 

351M M Jabez Digital Marketing 26 
o n llie-Wesence & ­

36 IJatin Desai Digital Marketing Engagement on Social Media 23 
1Conduct a I rend AnalysIs to Predict the Future Business I rends for an 

37 IPoornima, l Finance FMCG Company 19 

~3Aditya U Hegde Finance [Analyse the cash flow statements of a company -I 2S 

'-39­ Pooja Vallur Finance I Ana lyse the cash flow statements of a company 19 

40 Sravani Sunil Mhalsel Finance IAnalyse the cash flow statements of a company , 23 
--- ­ ILOnaUC1: Complete tlnan~laTU"ueumgence oTaT-ompany Tor Investment 

41 
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, 	 49 POOJARANI TAlAWAIFinance 

50 Rahul Ram Bhat Finance 
-----'

IL51 Amogha Y G ~inance 

linvestmeni: firm, based on capital budgeting techniques 	 23 13 
---rtvaT(ia'retl'1'elnve:;tmem: Potential & Pertorm ReqUired I rades oTSelect 

IStOCk Market Shares 19 41 
,'D5ndliila--mncn,rnarvsis to PredlC'( the Future BUSiness I rends for an 1 
/MCG Co~~~ny 	 23 49 ---.J 



-- - - --- - -- ------. _.. ~ .- ~ ..... .... - ... ....'"". _.. ... 

I52 Neelamma M K Finance Profitability 23 22 
Lonauct Lomplete t-lnanClal uue uillgence OT a Lompany Tor Investment I \ 

53 Srinidhi Kommula Finance Analysis 23 45 
Analyse tne t-lnanClal Healtn OT a Lompany to Improve urowm lSI. 

54 Prajwala H Finance Profitability 21 55 
Analyse me t-lnanClal Healtn OT-a Lompany to Improve urowt.rl lSI. 

55 Niranjan Hegde Finance Profitability 20 51 
LonaUCt a I rena AnalysIs to "realCt me t-utUre ~uslness I renas TOr an 

56 SHREYAS G A Finance FMCG Company 24 24 
IAnalyse MarKet prOjections to Lome up wltn t-lnanCial :>trategles Tor 

57 Tejas HP Finance Market Expansion 19 25 
-. :LonaUct Lomp,ete t-lnanCial uue ulIIgence OT a Lompany Tor Investment 

58 Saurabh bhupali Finance Analysis 19 45 

59 Chidri Balaji Finance 'Analyse tne casn now statements OT a company 19 20 
Analyse me t-lnanCial Healtn OT a Lompany to Improve urowm lSI. 

60 Abhishek shenoy Finance Profitability 20 49 
I:valuate me Investment Fotentlal lSI perrorm KeqUirea I raaes aT !>elect 

61 Shubham Singh Finance Stock Market Shares 20 42 
LonaUCt a I rena AnalySIs to "realCt me t-UtUre ~USfness I renas Tor an 

62 Dhanya S Sharma Finance FMCG Company 19 54 

63 Bhoomika Bhat Finance Analyse tne casn TlOW statements at arompany 19 \ 42 
I LonaUCt a I rena AnalysIs to "realCt me t-uture ~uslness I renas TOr an 

64 Aniket Revankar Finance FMCG Company 23 24 
I DUlla a DUSlneSS Heport m tne t-Ielas OT 10 I l:Sasea :>ecunty :>Olutlons ana 

65 Kalavala Abhishta Finance B2B Payment Solutions 23 12 
I ILcnauCt a I rene Amllysis 10 t'reClct me t-utUre ~uslness I renos Tor an 

66 Akash Rachappa Kha Finance FMCG Company 23 42 
IAnalyse me t-lnanClal Meann OT a Lompany to Improve browtn lSI 

67 Nagaraj Gajanan Heg Finance Profitability 25 41 . 
ILonOUCt Lomplete t-lnanClal uue uiligence OT a Lompany Tor InveStment 

68­ H V Shreevatsa Finance Analysis 20 43 
I~ulla a ~usmess HepOrt m me t-lelaS OT 10 I Dasea :>ecurltY ;)Olutlons ana 

69 Kotha Keerthana Finance B2B Payment Solutions 23 4 
III:SUlia a I:SUSfness Keport m tne t-Ielas OT 10 I tsasea ;)ecurlty :>Olutlons ana 

70 Bhuvanes P Finance B2B Payment Solutions 19 44 
I 

It.valuate ana select me moSt prOTltaOie Investment option Tor an 
I 

investment firm, based 01'1 capital bi..~dge~lng techniques~_ 71 KAPARTHI BHAVANA Finance 23 29 
I IHeage me riSK OT an Investment poruollo, oy Incorporatfng maex 

I_~~. - Ramanula." ~~-- Finance derivatives as a strategy 19 54 
-­ - - -­-~-- -- ­-



-

Iveate an errectlve Duaget moael to tracK penormance Tor a :'AA:' 

73 Anirudh K Finance company 19 38 

74 Neetha Finance IAnalyse the cash flOW statements OT a company 19 38 
Il:valuate ana select the most proTltaOle Investment option Tor an 

75 Aditi Rani Finance investment firm, based on capital budgeting techniques 23 24 
ILonauct a I rena AnalysIs to t'realct me t-utUre Ijuslness rrenas Tor an 

76 Girish N Nashi Finance FMCG Company 25 28 , 
Il:valuate me Investment potential 1St perrorm KeqUirea I raaes OT :,elect 

77 Shivam Anvekar Finance Stock Market Shares 21 31 
-

Conduct a Trend Analysis to Predict the Future Business Trends for an 

78 Chaitanya Kamatagi EFinance FMCG Company 24 38 

Conduct a Trend Analysis to Predict the Future Business Trends for an 

79 Nikhil S Anjanalli Finance FMCG Company 24 38 

80 Pavana Hegde Finance Analyse the cash flow statements of a company 23 32 
I 

81 Amith Bhat Finance Analyse the cash flow statements of a company 19 32 
, Build a Business Report in the Fields of loT Based Security Solutions and ! \ 

82 Amith C Finance B2B Payment Solutions 23 19 

Analyse the Financial Health of a Company to Improve Growth & 

83 Abhitha K Finance Profitability 24 26 

I Build a Business Report in the Fields of loT Based Security Solutions and I 

84 Aishwarya P Finance B2B Payment Solutions 24 9 

Conduct <A Trend Analysis to Predict the Future Business Trends for an 

85 Anusha Finance FMCG Company 24 31 

86 Syed Mussaveerulla Finance Market Analysis & Research for Mergers & Acquisitions 24 29 
. 

Evaluate and select the most profitable investment option for an 

87' Divyashree M Finance investment firm, based on capital budgeting techniques 19 21 
Analyse the Financial Health of a Company to Improve Growth & 

88 Ankita Gajanan Naik Finance Profitability 24 39 
Evaluate and select the most profitable investment option for an 

89 Prajwala Finance Iinvestment firm, based on capital budgeting techniques 24 21 

90 Salman Faisal Qadri Finance Market Analysis & Research for Mergers & Acquisitions 24 27 

91 Syed Sameer Finance Market Analysis & Research for Mergers & Acquisitions 19 17 

92 Naveen C Finance Analyse the cash flow statements of a company 19 29 

Analyse the financial risk posed to a healthcare startup, based on the 

93 Sagi Sampi Finance analysis of its past financial perforn ,;1nce 24 \ 34 

Source an insurance policy to cover sports-related liabilities and injuries 

II. q4 Kshitij P L IFinance of affiliate athletes 24 45 

IAnalYSe the Financial Hea!th of a Company to Improve Growth & 
i 

I I. 
J~ 95, IGagandeep V N Fif'lancc IProfitability 19 22 



! Evaluate the Investment Potenti..1& Perform Required Trades of Select 

96 Jagadish Shenov R Finance Stock Market Shares 20 20 

Conduct a Trend Analysis to Predict the Future Business Trends for an 

97 Megha Joshi Finance FMCG Company 19 42 

Evaluate and select the most profitable investment option for an 
\ 

98 Vaishnavi N Finance investment firm, based on capital budgeting techniques 23 25 

Conduct a Trend Analysis to Predict the Future Business Trends for an 

99 DEEPAK GIRISH KAlV Finance FMCG Company 19 12 

Build a Business Report in the Fields of loT Based Security Solutions and 

I100 Varsha Finance B2B Payment Solutions 23 25 

Build a Business Report in the Fields of loT Based Security Solutions and 

101 Deepak Gopalakrishn Finance B2B Payment Solutions 19 16 

Build a Business Report in the Fields of loT Based Security Solutions and . 
102 Yashwanth R Finance B2B Payment Solutions 23 10 

, Build out a valuation report for a company following the discounted 

103 Bhaskar Prabhu , Finance cash-flow method 23 20 

104 PREEETHAM VARMA Finance 

I Analyse the Financial Health of a Company to Improve Growth & 

Profitability 19 27 

Build out a valuation report for a company foUowing the discounted 

105 Prakash Finance cash-flow method I 23 21 

Analyse the Financial Health of a Company to Improve Growth & 

106 Soumya Hegde Finance Profitability 23 39 

Source an insurance policy to cover sports-related liabilities and injuries 

107 Mehul V Bhaskar Finance of affiliate athletes 19 \ I 36 

Build out a valuation report for a company following the discounted 

108 Amit Kamadollishettc Finance cash-flow method 23 26 

Evaluate and select the most profitable investment option for an 

109 SSHREYAS Finance investment firm, based on capital budgeting techniques 23 35 

Build out a valuation report for a company following the discounted 

110 Anvith Kumar Finance cash-flow method 23 28 I 
Analyse the Financial Health of a Company to Improve Growth & . 

111 Mallesh S Finance Profitability 19 53 
-­ -

, Build a Business Report in the Fieids of loT Based Security Solutions and 

112 loyston Crasta Finance B2B Payment Solutions 19 32 

Hedge the risk of an investment portfolio, by incorporating index 

113 ,Shashikumar R Finance derivatives as a strategy 19 55 

114 Madhusudan G Finance Analyse the cash flow statements of a company 19 5 

115 Pranith Kumar s Finance An~ly~e .!~_cas~!!~w_ statements of a company 21 49 



-­

Build out a valuation report for a company following the discounted 

116 Dhirajkumar Belavad Finance cash-flow method 21 60 

117 Nayan kumar Finance Analyse the cash flow statements of a company 23 44 

Conduct a Trend Analysis to Predict the Future Business Trends for an 

118 Prajwal S N Finance FMCG Company 23 28 

Build a Business Report in the Fields of loT Based Security Solutions and 
I

i 119 Swami Samiksha Pus' Finance B2B Payment Solutions 24 12 

i IBuild a Business Report in the Fieids of loT Based Security Solutions and 

i 120 Poornaprajnya K Finance IB2B Payment Solutions 19 19 

! Evaluate and select the most profitable investment option for an

I 121 DINAH NEETHA NOR( Finance investment firm, based on capital budgeting techniques 19 24 

122 Viola Pinto Finance Analyse the cash flow statements of a company 24 36 
I Evaluate and select the most profitable investment option for an

I 123 Supriya Govind Belsa Finance investment firm, based on capital budgeting techniques 24 28 

I Analyse the Financial Health of a Company to Improve Growth & 

124 Ananya P Hegde Finance Profitability 25 50 

Evaluate the Investment Potential & Perform Required Trades of Select 
I 

125 Rehan Faisal Qadri Finance Stock Market Shares 23 34 

Evaluate the Investment Potential & Perform Required Trades of Select 

126 Smitha M Finance IStock Market Shares 19 40 -

Evaluate the Investment Potential & Perform Required Trades of Select I 

127 Shri Hari L Finance Stock Market Shares 19 50 
-

Build out a valuation report for a company following the discounted . 
128 Basavaraj Poddar Finance cash-flow method 25 30 

-. Create an effective budget model to track performance for a SAAS 

129 Jenisha Meneles Finance company 19 35 
Conduct a Trend Analysis to Predict the Future Business Trends for an 

130 Nishanth Krishna Finance FMCG Company 21 42 
-

Evaluate and select the most profitable investment option for an 

131 Ravish Hegde Finance investment firm, based on capital budgeting techniques 19 56 
Conduct Complete Financial Due Diligence of a Company for Investment 

132 NEHA H V Finance Analysis 20 55 I -

Conduct Complete Financial Due Diligence of a Company for Investment 

! 133 A. Raghve--,!dra Finance Analysis 19 I 58 
- - - - - - - - - - ­ - - - - - ~ --­ - -



Conduct a Trend Analysis to Predict the Future Business Trends for an 

134 Bernard Fernandes Finance FMCG Company 19 30 
, 

Build out a valuation report for a company following the discounted I 

135 luqman Nawaz Finance cash-flow method 19 35 
---l 

I Analyse the Financial Health of a Company to Improve Growth & 

136 Shubham revankar Finance Profitab i I ity 19 37 
137 Bharath ks Finance Market Analysis & Research for Mergers & Acquisitions 

, 
19 53 

, 

Analyse Market Projections to Come up with Financial Strategies for 

138 Guru varun G Finance Market Expansion 19 46 

Screen Applicants and Strategise a Multiple Round Selection Process for 
I139 Yashaswini Prabhaka Human Resource I the Position of a Sales Representative at a Premium Furniture Store 17 32I 

140 Namratha N Human Resource Create a Hiring Strategy for a leading Product Firm to Scale Their Team 24 33 
Prepare the Volunteer Induction & Performance Trac~ing Program at 

141 VINIT SIDDHARTH SH Human Resource Teach For India 19 22 
Build a Comprehensive Plan to Develop Employee Potential and lower . 

142 Sneha U Human Resource the Attrition Rate of a Company 25 33 
, Build a Comprehensive Plan to Develop Employee Potential and lower 

143 Chavi Human Resource the Attrition Rate of a Company 24 18 
144 Sameeksha M P Human Resource Develop a Strategy to Motivate Virtual Employees at Supertails 25 11 

145 suchitra G Human Resource Develop a Strategy to Motivate Virtual Employees at Supertails 23 21 

146 Anusha Prakash Human Resource Develop an Effective Employee Feedback System for Avetti Commerce 20 48 
-

Develop a Strategy to Combat Organizational Resistance towards 

147 Trupthi Shetty Human Resource Building a Gender Diverse and Inclusive Workplace 24 26 
, 

148 Chetan Singh M Human Resource Develop an Effective Employee Feedback System for Avetti Commerce 18 \ 49 

Screen Applicants and Strategise a Multiple Round Selection Process for 

149 Agamya Kinhal Human Resource the Position of a Sales Representative at a Premium Furniture Store 19 41 
150 Nayana Human Resource Develop a Strategy to Motivate Virtual Employees at Supertails 24 10 

151 Mucheli subbaraju Human Resource Build a Customer I.oyalty Program for a Cab Hailing Service 23 44 

152 Sathya B Nayaka Human Resource Create a Hiring Strategy for a leading Product Firm to Scale Their Team 19 I 60I -
. 



174 Charana tu Marketing Strategy 

Create an Effective Marketing Strategy for a Feature Film with Pre & 

Post Release Campaigns 24 
. 

30 

. 
175 Dhanush kv Marketing Strategy Create a Marketing Campaign for an Upcoming Food E-Commerce App 18 49 

176 Kaustubh Prakash Marketing Strategy 

Conduct market research to design a ground-breaking gameday 

experience for IPl fans 23 33 

177 Manoj rakshath Marketing Strategy Explore Potential of Premium Motorcycles in Regional Hubs 19 49 

178 B S SUSHEN Operations 

Build a lean Management Plan to Optimise the Production Process for 

Starchik Foods 
-

23 20 


