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[[ Two full day workshop on “Digital Marketmg” .
f By

Institute of Digital Education art\d Development (lODED) |
} Date: 4th and| 5t April, 2019 | VeniUe: Worksh‘Op._ Hall and Lab 2 | -

Time: 9:00am to 5:00pm

Sed%ter & Section/: IV semester ‘C?ection

No of Parhc: pant: 30

b8

Eveé}t Coordinator: Prof. Ramya S

Objectlves

» To Unglerstand the Importange of Digital Mafketlng

» To focls on the practice of digital marketing | «and tailored to the needs of future

Marketling professionals.

'
e

1

Agenda/Flow|of the Event
: Introduction to digital marketing |

Session 1
Sessiop 2: Website and keywords research }
Sessiop 3: Search Engine Optimization E
- Sessiop 4. Google ads |
Sessioh 5: Social media marketing

- Sessiop 6: Online Reputation Management s

Sessiof 7: Budgeting, framing strategies and

Session 8: New trends in digital marketing
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Brief Profilg| of the Resources Persons:

Amit Dadhigh

Amit Dadhigh is one of the co-founders of IODED and is a well-established well known |

independent digital marketer in India. He is a very informed digital marketing consul

over 5 yearg of experience across various industries and varied domains. He has v

also launchgd “Alladwords” a Digital Marketing PVT. LTD Company,

ant with

ery recently |

Over a span| of 5+ years, Amit has worked with mare than 50 national and international

brands, stralegizing their digital marketing journey to meet the company's MSVG (Mission,

Strategy, Vigion and Goal) and helping them to establish their successful digital footjr
He has workeed as a Digital Marketing Manager leading and mentoring teams and in

|
|
who plan angl implement digital marketing strategies, contributed as an independent digital [

int. /

ividuals

marketing cqnsultant creating digital road map for business to launch their business online

across multigle platforms and as a trainer till date trained over 1000+ participants those are

start-ups, buginess owners, fresh graduates, experienced professionals, members of

agencies.

After spendirlg more than 50 million rupees on advertising digitally for various brands/and

companies apd having gained an in-depth underst

|

anding of the digital ecosystem anji

versatile fungtionalities, Amit, through his training is keen to share the knowledge an

experience he has gained over these years with individuals who want to explore digital
marketing for|various benefits.

Abhishek Shlarma:

digital

their l

Abhishek, CorFounder of IODED, another significant trainer at IODED, has worked with major

firms like Goqgle, Royal Bank of Scotland, NatWest Bank, Isle of Man Bank and Ulster Bank |

both On-Shore & Off-Shore. Abhishek has in-depth knowledge about SEQ, including ethical

black hat techniques and therefore, he turns out to be a perfect trainer for aspiring digj‘ital

marketers, egpecially for those who are looking forward to knowing about content ma

He has trained many students and conducted numerous workshops across the countqy till

keting. ’

S——
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“ date. He hag worked closely with the Google Adsiteam and has immense knowledge about
‘ how the advertisements are reviewed and ranked! He has also assisted several business sites

in getting gopd ranking on search engine result pages.

Copy of the Circular

Rashireeyn Sikphann Samithi Trust
R.VUINSTITUTE OF MANAGEMENT
CA17, 36™ CROSS, 26™ MAIN, A T BLOCK. JAYANAGAI, BANGALORE - a1
Phi 0¥0-20547048 Fox: 26654920; URIcrvim edudng Bmaill gonngi@ imedinin

“ammm

Ref: 001/RVIM/MBA/2019-20 Date: 3-4-2019

Circular

Ihiis is to inform all the IV sem Marketing MBA students that a workshop on

i “Dhigital Marketing™ has been organized on 4™ ahd 3" of April 2019 in the Workshop

hall (second floor).

I'hk Resource Person tor the workshop is Mr. Anfit Dadhich and Mr. Abhishek Sharma,

| Co-founder of IODEL, Bangalore.

Atfendance is compulsory.

Director
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Outcome Ag¢hieved/ Attained:

The workshbp provided a systematic guide to executing digital marketing usage and plans. It

covered the| key aspects including introduction to digital marketing, website development and |

optimization

Importantly students got to experience different aspects of digital marketing through practical

exercises.

use of social media, keywords research and SEO, paid advertising, Online |
Reputation Management and the new trends in Digital Marketing.

List of Particjpant:

‘_

i

St. No. ! Name of me smaem

i

Weorkshoo on “Digjtal Macketing”

Students’ list- Participants

| St lJo‘
‘1_ ! Nlﬂ'\ln Kmmalh B ok SRR _'76
2 TNitio Sar ’ i T a2~
3 - F-‘m1knj bmy::;—— 5 R ——“ 7—-1_6
= =3

Ponnanna K M il r : 19
3 quja Dulgarh Remeohkummv Dulgac.h ! ] 20
Pradoao Gs |

Name of me studem

Sl'mmuulu W

bmvupln-md K %n( ny

—1 Snwaku.nul )"ell“_hlﬂdll anm

| Sidhaﬂn Jalram Hngau

Souvn k Haldor

o 21 Surymknnlh MN
LB T o el iR T SISO, ESE . A S | ) - =
7 F’qmoeu { 22 i susnma D 5
e s ) — - — c———— = o S PR PN - e
8 Prlyanka ] i 23 Syon Farnz
—— e B Liemdtndl g USSR a4, S i =
9 N R Manisha { 24 byetd fou:lf
3 - i fd AR
10 Rehemamuuan Muuan 25 | Vejmmwini B
S = - s = -
_1_:_ 14 Rujo»n u et - _i zb _V°fm,f:’ Slmn‘h _ )
12 Rukunmh Roshan Kurkc.\rm i "'7 Vuexya Bhawva(
13 Bdbina Gutal Jamadar [ za c,..rn 58
14 Ssmyuk\ha varmun N t 29 l uuas AR
8 —} _mnlohn Sowmya Voqemnu i 30 -.n.-lnuaap Kum.:r Smgh

.t;( ~ i

Date: Jy T & S /-779_::4 Lom

Signature of the coordinator
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“This Is A Temple Of Knowledge, Please Enter With Humility”

s e JUSHIVITEST T TREERTTICE |
!

Coordinator’

The students

gained a gre‘at deal ef exposure on the various modules like SEO, website and

research, goq

students in urr

Feedbaic_kl Comment:
got botp practical and ;theoretlcal quwledge about digital marketing.

gle ad words, online reputation management etc. Overall the worksh&

derstanding the requirements and thq challenges a digital marketer can

Students
keyword
p helped

face.

Event Coorg
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linator - Director
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