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of the Resources Persons: 

Amit Dadhi h is one of the co-founders of IODED and is a well-established well kno n 

independen digital marketer in India. He is a very'informed digital marketing consul ant with 

over 5 yer of experience across various industri~s and varied domains. He has v ry recently 

also launcr d "Alladwords" a Digital Marketing PVT. LTD Company. 

Over a span of 5+ years, Amit has worked with mdre than 50 national and internatio al 

brands, stra egizing their digital marketing journey 'to meet the company's MSVG (M ssion, 

Strategy, Vi ion and Goal) and helping them to establish their successful digital foot 

He has wor d as a Digital Marketing Manager leading and mentoring teams and in 

who plan an implement digital marketing strategies, contributed as an independent
I 


marketing c nsultant creating digital road map for business to launch their business nline 


igital 

across multi Ie platforms and as a trainer till date trained over 1·000+ participants thof aree 
I 

start-ups, bu iness owners, fresh graduates, experienced profeSSionals, members of dig ital 

agencies. 

After spendi g more than 50 million rupees on adVjrtising digitally for various brands and 

companies a d having gained an in-depth understanding of the digital ecosystem an their 

versatile fu~ tionalities, Amit, through his training is1keen to share the knowledge an 

experience h has gained over these years with ind\iVidualS who want to explore digit 

marketing fo various benefits. 

Abhishek, G Founder of IODED, another significarit trainer at IODED, has worked w th major 

firms ,like Go gle, Royal Bank of Scotland, NatWest Bank, Isle of Man Bank and Ulst r Bank 

& Off-Shore. Abhishek has in-depth knowledge about SEO, including thica l 

niques and therefore, he turns out to De a perfect trainer for aspiring di 

ecially for those who are looking forwr rd to knowing about content ma keting . 

many students and conducted numer,ous workshops across the count y till 
I 
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Idate. He ha ~orked closely with th~ Go~gl~ Ads,team and has Immense knowledg about l 
how the adv rtisements are reviewed and ranked l He has also assisted several busi ess sites I 
in getting go d ranking on search engine result p~ges. 

1 
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Thi ~ is to ini"onn ilil Ihe IV scm Markeling: MU;\ stlHklllS Ihal ;1 wurksh"p .)11 

-. _ igilal Mnrkcling," hll ~ h<.:~' n organizlCd un 4'h ahd 5'h or April 2019 in th.: Workshop 

hu I (se<':lllld nOllr). 

I"h Re~o"rcc l)t, rSOll ",.. the worksh n p is Mr. ;\n il Oadhich and Mr. Abhi sh<.:k ~horl1\n . 

C -founder of JUDE-D, BangnJorc . 
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r----------+------~----~--__ 

·, ----1Outcome AhievedN\ltained: 

The worksh , p provided a systematic guide 10 exr CUling digital marketing usage a, d plans II I 

covered the key aspects includinQ introduction tO digital marketing, website devel pment and
I 
I 

optimization use of social med[a, keywords rj SearCh and SEQ. paid advertisi g, Onl ine 

Reputation anagement and the new trends in Digital Market.ing. 

Importantly tudents ~ot to experience different Jspects of digital marketing throu 

exercises. I 
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Event Coo 

Feedba'ckl Comment: 

got bot practical and ,theoretical knowledge about digital marketing . 

t dea1 lof exposure on the varlous\ modules like SEQ, website and 

Ie ad words, online reputation man~gement etc. Overall the works 
I 

n ing the requirements and th, challenges a digital marketer can 

I Directorinator 

I
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