






Certificate of Achievement

Abhay Pai
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/qv9bu7h

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Abhay Pai
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

83%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/qv9bu7h



Certificate of Achievement

Amar Pm
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/5cv0w
54

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Amar Pm
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

98%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/5cv0w54



Certificate of Achievement

Archana V
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/93gj3y3

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Archana V
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

81%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/93gj3y3



Certificate of Achievement

Bharath Kiran D V
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/8fzs1zg

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Bharath Kiran D V
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

96%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/8fzs1zg



Certificate of Achievement

Deena K
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/1t2gclu

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Deena K
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

73%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/1t2gclu



Certificate of Achievement

Aishwarya R.K
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/ocoqpdb

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Aishwarya R.K
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

78%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/ocoqpdb



Certificate of Achievement

Akshatha Mallesh
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/8kr01uo

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Akshatha Mallesh
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

88%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/8kr01uo



Certificate of Achievement

Akshatha M L
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/qqg98rj

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Akshatha M L
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

90%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/qqg98rj



Certificate of Achievement

Akshatha Bopaiah M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/n8gu3gh

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Akshatha Bopaiah M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

98%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/n8gu3gh



Certificate of Achievement

Amogh Nimbargi
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/4t10pbd

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Amogh Nimbargi
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

71%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/4t10pbd



Certificate of Achievement

Anirudh YS
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/98r1pw
b

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Anirudh YS
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

75%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/98r1pwb



Certificate of Achievement

Bharath P
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/ptsj92c

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Bharath P
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

100%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/ptsj92c



Certificate of Achievement

Bhargavi .
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/cj194es

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Bhargavi .
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

100%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/cj194es



Certificate of Achievement

Bhumika S j
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/js7a264

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Bhumika S j
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

100%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/js7a264



Certificate of Achievement

Bindu Priya
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/ddx5fsr

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Bindu Priya
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

75%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/ddx5fsr



Certificate of Achievement

Chetan vijay
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/rvnf9l1

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Chetan vijay
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

80%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/rvnf9l1



Certificate of Achievement

chiraag.m
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/7nf53w
k

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



chiraag.m
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

81%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/7nf53wk



Certificate of Achievement

Darshan G
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/dqh5zq8

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Darshan G
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

81%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/dqh5zq8



Certificate of Achievement

Deeksha Gongadshetty
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/sb5vo70

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Deeksha Gongadshetty
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

88%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/sb5vo70



Certificate of Achievement

Deeksha K
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/fm
gxbzj

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Deeksha K
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

78%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/fmgxbzj



Certificate of Achievement

Deepika M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/eom
k847

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Deepika M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

76%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/eomk847



Certificate of Achievement

Divyashree R
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/2d0lhnh

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Divyashree R
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

93%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/2d0lhnh



Certificate of Achievement

Gowtham S M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/b8pz2k3

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Gowtham S M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

88%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/b8pz2k3



Certificate of Achievement

Greeshma G M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/07jr1x1

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Greeshma G M
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

86%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/07jr1x1



Certificate of Achievement

Gunjan Raj
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 26th A
pril 2020. futurelearn.com

/certificates/cy59cr7

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Gunjan Raj
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

71%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 26th April 2020. futurelearn.com/certificates/cy59cr7



Certificate of Achievement

Harsha N Das
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/0g38ea7

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Harsha N Das
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

75%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/0g38ea7



Certificate of Achievement

Karthik N D
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/nb1jrq8

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Karthik N D
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

85%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/nb1jrq8



Certificate of Achievement

Karthik Av
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/t6td3a0

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Karthik Av
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

98%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/t6td3a0



Certificate of Achievement

Lathashree S
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/h7821by

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Lathashree S
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

80%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/h7821by



Certificate of Achievement

Leena Parik
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/ikt3q83

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Leena Parik
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

90%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/ikt3q83



Certificate of Achievement

Lokesh M.G
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/cfycdnb

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Lokesh M.G
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

86%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/cfycdnb



Certificate of Achievement

Mamatha Bhaskar Gaonkar
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/okm
nuy1

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Mamatha Bhaskar Gaonkar
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

73%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/okmnuy1



Certificate of Achievement

Mamatha M Acharya
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/tkn1trn

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Mamatha M Acharya
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

75%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/tkn1trn



Certificate of Achievement

Rahul Jadhav
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/0u5shls

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Rahul Jadhav
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

93%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/0u5shls



Certificate of Achievement

Ravikumar C
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/41tq3pz

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Ravikumar C
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

76%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/41tq3pz



Certificate of Achievement

Triveni Cherukuri
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/8zrfkqu

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Triveni Cherukuri
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

80%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/8zrfkqu



Certificate of Achievement

Nagashree Umesh
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/d5qlyhe

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Nagashree Umesh
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

80%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/d5qlyhe





Certificate of Achievement

Arun Bhat
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/6m
cow

vy

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Arun Bhat
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

81%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/6mcowvy



Certificate of Achievement

Chaitra Hiregowdara
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/8x3i4gn

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Chaitra Hiregowdara
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

86%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/8x3i4gn



Certificate of Achievement

Darshan Toolahalli
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/i7gecvo

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Darshan Toolahalli
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

100%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/i7gecvo



Certificate of Achievement

Jaipal Reddy
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/8qzft99

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Jaipal Reddy
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

80%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/8qzft99



Certificate of Achievement

Kriti Shukla
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/in33dfl

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Kriti Shukla
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

98%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/in33dfl



Certificate of Achievement

Namrata Kotur
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/5r7ugjt

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Namrata Kotur
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

86%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/5r7ugjt



Certificate of Achievement

Abhishek Hatti
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/1w
h24o1

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Abhishek Hatti
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

98%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/1wh24o1



Certificate of Achievement

Akash Rosario
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/dgci9p1

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Akash Rosario
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

98%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/dgci9p1



Certificate of Achievement

Alok Hegde
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/7s2qm
j7

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Alok Hegde
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

75%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/7s2qmj7



Certificate of Achievement

Anant Bajpai
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 29th A
pril 2020. futurelearn.com

/certificates/elox28u

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Anant Bajpai
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

90%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 29th April 2020. futurelearn.com/certificates/elox28u



Certificate of Achievement

Balachandra Adiga
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/62x7ah1

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Balachandra Adiga
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

91%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/62x7ah1



Certificate of Achievement

Dileep Hegde
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/r9ska4b

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Dileep Hegde
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

93%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/r9ska4b



Certificate of Achievement

Ganapati Bhat
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/enyzm
rw

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Ganapati Bhat
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

95%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/enyzmrw



Certificate of Achievement

Kambham Harshitha
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/80kt959

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Kambham Harshitha
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

90%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/80kt959



Certificate of Achievement

K Krishnaprasad
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/lz83qec

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



K Krishnaprasad
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

85%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/lz83qec



Certificate of Achievement

Meghana R T
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/0tby114

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Meghana R T
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

71%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/0tby114



Certificate of Achievement

Prajna Shetty
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/l45w
dst

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Prajna Shetty
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

71%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/l45wdst



Certificate of Achievement

Rajath S
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/10fbom
4

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Rajath S
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

96%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/10fbom4



Certificate of Achievement

Abhishek V L
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 3rd M
ay 2020. futurelearn.com

/certificates/3678vod

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Abhishek V L
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

70%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 3rd May 2020. futurelearn.com/certificates/3678vod



Certificate of Achievement

ATHRI D A
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 30th A
pril 2020. futurelearn.com

/certificates/bvm
35rb

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



ATHRI D A
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

75%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 30th April 2020. futurelearn.com/certificates/bvm35rb



Certificate of Achievement

Deepak Desai
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 27th A
pril 2020. futurelearn.com

/certificates/c00sr8u

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Deepak Desai
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

83%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 27th April 2020. futurelearn.com/certificates/c00sr8u



Certificate of Achievement

Divya Mugadur
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

This online course provided an insight into web analytics, its role in business and the types and
techniques that can be used and why they are important in an ever-evolving digital world.

2 weeks, 2 hours per week

Matthew O'Kane
Lead Educator

Accenture

Issued 28th A
pril 2020. futurelearn.com

/certificates/isdbavf

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This learner has not verified their identity. The certificate and transcript
do not imply the award of credit or the conferment of a qualification

from Accenture.



Divya Mugadur
has completed the following course:

DIGITAL SKILLS: WEB ANALYTICS
ACCENTURE

95%
AVERAGE TEST

SCORE

Running a successful online business often
requires a working knowledge of web analytics.
This course explored the basics of analytics and
why they are important for business. It identified
the different types of analytics, including
descriptive, diagnostic and prescriptive, and
described the various web analytics processes
and metrics used to measure online success. It
also provided a five step guide on how to create
and apply a measurement plan.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - Introductory analytics

Week 2 - Techniques

Describe what analytics is•
Explain why analytics is important for business•
Identify the different types of analytics including
descriptive, diagnostic and prescriptive

•

Describe the various web analytics processes
and metrics used to measure online success

•

Describe the segmentation process and explain
why it is a useful analytical technique

•

Identify the challenges faced by businesses in
getting the right data

•

Describe what Google Analytics is and explain
why it is a useful tool

•

Explore different types of analytics and why
they are important for business

•

Review the processes, including measuring
objectives and outcomes, to continually improve
your product or business

•

Define segmentation and benchmarking•

Explore five steps to creating a measurement
plan

•

Learn to apply analytics by looking at some
challenges for businesses

•

Practise how to start using Google Analytics•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 28th April 2020. futurelearn.com/certificates/isdbavf
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