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The Idea

An MBA degree not only enhances a candidate's profile but also helps their career in a variety of ways. It is a highly sought-after degree with many firms making it a requirement for job 

opportunities. As a result, it becomes critical for students to choose a university that offers an MBA programme that not only compliments one's career but also enhances their growth as 

management leaders.  

In this age of aggressive communication and competition, RV Institute of Management (RVIM) reaches out to its students as the decisive thought leader who can guide students towards 

their professional ambitions.

This book serves as a guiding compass for this purpose, by describing a novel brand identity (a consistent assemblage of colour, logo & font style) for the institution. It reflects the 

institution’s commitment to academic rigour, creativity, and empathy, while nurturing a collaborative and inclusive learning community.

This reinvigorated identity, with the effective incorporation of new elements, imprints a unique depiction and provides an insight into the values, mission, and educational philosophy of RVIM. 

04RV Institute of Management 

The guidelines presented must be followed for all collaterals that are published after the book is officially adopted. Collaterals produced before that, such as signages and uniforms, can 

exist as they are, until replacement.

Brandbook Implementation



About RVIM

RVIM is among the leading management institutions that empowers aspirants with an MBA that is both industry-relevant and 

internationally recognised. Moreover, it also provides specialised certification courses that connect classrooms with companies 

and enable students to be geared towards industry opportunities . Its commitment to spearhead management excellence makes 

it a much sought-after institution amongst students and professionals. 
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Understanding
The Logo



Basic Logo
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The new logo resembles the first RVIM logo as it retains the 
original elements along with the letters “R” and “V”. Its elements 
are easily recognisable and highly associable with the brand.  The 
iconic shield's insignia represents tradition and trust. It is a 
guarantee of quality education for students, parents and alumni 
members. The circular frame of the logo is a symbol of perfection 
and wholeness, qualities that are synonymous with the brand 
identity of [abbreviation]. It also maintains the original inscription 
of "Rashtreeya Sikshana Samithi Trust" as a callback to its origins 
and illustrious legacy.

Symbolism



Basic Logo
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The placement of a logo is a unique segment of every brand's 
visual identity. Since collaterals come in various shapes and 
sizes, the standardisation of the logo's components and their 
placement becomes necessary for coherence. 

The logo should be proportionate with every collateral and 
maintain legibility. The size of 1000*1000 pixels has been 
used as a benchmark for all collaterals in the book. 

Conditions
• The registered trademark should be there for every version 

of the logo. 
• Abbreviations cannot be used for words after “RV”. 
• Accreditations and affiliations cannot be used with the logo.
• The letters "R" & "V" should not have any dots between or 

after them.

Variations with
dimensions

https://drive.google.com/drive/folders/1QgLQkUFhHgvnuYqKE_2Qlfi6SRxPnJCu?usp=drive_link


Horizontal logo options
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Vertical logo options
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https://drive.google.com/drive/folders/1ZMYSmU44AfwRfeSD5sK6RMwh9MGUSiHE?usp=drive_link


The primary colours of the logo are black and white. This specific palette of two contrasting colours is to ensure that the logo 

can be

Logo in Black and White 
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Black logo White logo

The base colours of the logo are black & white. This specific palette of two contrasting colours is to ensure that the logo can be 
comprehensible with every design of any colour without compromising the collateral's efficiency.

Logo in base colours



The primary colours of the logo are black and white. This specific palette of two contrasting colours is to ensure that the logo 

can be
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Logo in Black and White 
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The logo’s shape, size and the proportion between the icon and institution’s name should not be altered or manipulated in any 
way. The following depictions are a few examples of how the logo should not be represented.

Don’ts - Altering logo and text



The primary colours of the logo are black and white. This specific palette of two contrasting colours is to ensure that the logo 

can be
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Logo in Black and White 
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The logo’s alignment should not be tampered with. The following depictions are a few examples of how the logo should not be represented.

Don’ts - Altering logo alignment
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Poster without logo Final poster with logoPlacement of logo with gradient

Gradient
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Maintaining legibility is the key to effective visual communication and as such, should be a priority when placing the logo on multiple designs with various colours. The logo should 

integrate with the background while standing prominent to relay the message of the collateral.

Logo usage based on background
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Poster without logo Final poster with logoPlacement of logo with gradient

Gradient

RV Institute of Management 

Logo usage based on background



The Official Fonts
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Primary Fonts 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto font family

Roboto 
Thin

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Thin Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Roboto 
Black Italic

DOWNLOad
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As an educational ecosystem with diverse expertise 
spanning across industries, RVIM embraces the use of 
multiple font families to maintain its distinct
brand identity.

The primary font of the brand is the Roboto Font & the 
secondary font is Playfair Display.

Hera Big Font, New York Font & Bebas Neue Font are 
other fonts that can accompany them.

These fonts have undergone thorough testing on both 
offline and online platforms and have been warmly 
received by the target audience.

Brand Fonts

https://drive.google.com/drive/folders/1DA4w_XwsjCJ8ciZH7rsyr27eJ8wFiLV7?usp=drive_link


Secondary Fonts Other Fonts 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display font family

Playfair Display
Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
SemiBold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
ExtraBold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
SemiBold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
ExtraBold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Playfair Display
Black Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

Hera Big
Font Family

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

NewYork

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz1234567890

Bebas Neue Font Family
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https://drive.google.com/drive/folders/1IKYrQEzgwJxALTLEL_dg9Xs81KZtdYrw?usp=drive_link


The Tagline

18RV Institute of Management 



DOWNLOad

19RV Institute of Management 

This is the mantra by RVIM and a rallying call for students to make a difference on the biggest stage of all - the global stage. This is more than 

an advertising slogan; this lies at the core of the brand, serving as both a beacon and a benchmark. It is intrinsic to the brand, reflected in 

thought, word and deed, and across all institutions, all departments, all faculty members and, of course, all students.

An Inspiring Vision

Tagline in base colours

Tagline in black Go, change the world Go, change the world

Font: Playfair Display

Font size and Spacing: 
if size = 85PT
then letter spacing = 0

Tagline in white

https://drive.google.com/drive/folders/1yYnV8t_a0YFVBX5KdhHCdk7L8mJf0OpR?usp=drive_link
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Guidelines For
Official Collaterals



Colour: White

C M Y K: 0, 0, 0, 0
R G B: 255, 255, 255

Colour: Cloud Grey

C M Y K: 0, 0, 0, 4
R G B: 243, 243, 244

Colour: Light Grey

C M Y K: 0, 0, 0, 25
R G B: 198, 200, 202

Colour: Grey

C M Y K: 0, 0, 0, 30
R G B: 187, 189, 192

Colour: Blue

C M Y K: 100, 90, 38, 35
R G B: 24, 40, 82

21RV Institute of Management 

The following shades of Grey, White and Blue are the only 
colours that can be used for the official collaterals.

Colours for
official
collaterals
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Front
• The QR code is on the top left. It is to be used only 

for the Head of Institution (HoI) and it will lead to the 
contact details of the respective HoI.

• The placeholders for name, designation and contact 
details are right-aligned. 

• The website is placed at the base and is 
centre-aligned to the card. 

Back
• The logo with address is placed in the centre of     

the card. 
• The tagline is placed on the lower centre of the card. 
• The names of all institutions are mentioned only    

for the HoI.

Conditions
• The placement and alignment of the logo, QR code, 

placeholders and all texts should be in accordance 
to the formats presented. 

• The colour of the logo must be the same as presented. 

Directions
Click on "Download" to find two versions of the visiting 
card, as depicted.

Visiting Card

For Head of Institution For Staff Members

https://drive.google.com/drive/folders/1a-mmqeX0wtFwAg8OGORhrvTO9N-lUmy1?usp=drive_link
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Front
• The logo without address is placed on the top centre 

of the diary and is centre-aligned. 
• Placeholder for the year is on the lower right corner 

of the diary. 

Back
• The tagline is placed at the base and is 

centre-aligned to the diary.

Conditions
• The placement and alignment of the logo and tagline 

should be in accordance to the format presented. 
• The colour of the logo must be the same                   

as presented.
• The diary's colour may vary depending on the 

material used, such as leather, rexine, cardboard or 
different types of paper.

Directions         
Click on "Download" to find this version of the diary,   as 
depicted.

Diary

https://drive.google.com/drive/folders/16ueF0Z4PVhSTaVBN_f10w8h_e1vqtI49?usp=drive_link
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Front
• Header has the logo with address on the top left and 

contact details on the top right. 
• Footer includes the name of the Trust on the left and 

tagline on the right.

Conditions
• The placement and alignment of the logo and all texts 

should be in accordance to the format presented.
• The colour of the logo must be the same as presented.

Directions
Click on "Download" to find this version of the 
letterhead, as depicted.

Letterhead

https://drive.google.com/drive/folders/1m_zH463gXXuGtZUyiRqfchsukidhhkE4?usp=drive_link
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Front
• Header has the logo with address on the top left, 

affiliations/accreditations in the centre and contact 
details on the top right.

• Footer includes the name of the Trust on the left and 
tagline on the right.

Conditions
• The placement and alignment of the logo and all texts 

should be in accordance to the format presented. 
• The colour of the logo must be the same as presented.

Directions
Click on "Download" to find this version of the 
letterhead, as depicted.

Letterhead -
Affiliations/
Accreditations

https://drive.google.com/drive/folders/1zM1PPrX0AxnUna4HcmZIvay_5O2F6mNX?usp=drive_link
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Front
• The logo with address is centre-aligned and is placed 

on the top centre of the folder. 
• The tagline is at the base and centred to the folder. 
• Website is placed on the left of the folder. 

Conditions
• The placement and alignment of the logo and all texts 

should be in accordance to the format presented. 
• The colour of the logo must be the same as presented.

Directions
Click on "Download" to find this version of the folder,   
as depicted.

Folder

https://drive.google.com/drive/folders/1nB3atOAS9-Yt2EtRDgfXlqSDehQxWqoA?usp=drive_link
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Front
• The logo without address is placed on the lower left 

of the envelope.
• Address and contact details are on the lower centre 

of the envelope.
• The tagline is placed on the lower right of the envelope. 
• Website is placed on the left of the envelope.

Conditions     
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented. 
• The colour of the logo must be the same as presented. 

Size Variations
• Sizes displayed for the envelope are standard and A4. 
• The guidelines apply to all sizes.

Directions
Click on "Download" to find two versions of the 
envelope, as depicted.

Envelope
(For office use only)

https://drive.google.com/drive/folders/1-1YqF4yE3RlBZk7pRaM-3SU_kywdMdEs
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ID Card -
Staff
Front
• The placeholders for name, designation, department, 

date of joining and employee code are centre-aligned 
and at the base of the card. 

• The photo should not be in passport size. 
• The photo should be limited to the upper torso.

Back
• Includes details for contact info, blood group, 

emergency contact and T&C. 
• The logo with address is placed at the base of the card. 

Conditions
• The placement and alignment of the logo, 

placeholders and all texts should be in accordance to 
the format presented. 

• The colour of the logo must be the same as presented.

Directions   
Click on "Download" to find this version of the ID Card, 
as depicted.

https://drive.google.com/drive/folders/12kI-bBXNJ3liZpj8Rb_I9SLOsbHVbdDi?usp=drive_link
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ID Card -
Students
Front
• The placeholders for name, course and institution are 

on the lower centre of the card.
• The placeholders for date of birth & validity are on the 

lower left corner of the card.
• The placeholder for student id is on the left of the card. 
• The photo should not be in passport size.  
• The photo should be limited to the upper torso.

Back
• Includes details for contact, blood group, emergency 

contact and T&Cs.
• The logo with address is placed at the base of the 

card, with the tagline.

Conditions
• The placement & alignment of the logo, placeholders 

and all texts should be in accordance to the       
format presented.

• The colour of the logo must be the same as presented.

Directions   
Click on "Download" to find this version of the ID Card, 
as depicted.

https://drive.google.com/drive/folders/1gI0_eac43yCRb0bz6sDk33rNIjqLTZex?usp=drive_link
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Guidelines For
Other Collaterals
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Do’s and Don’ts

• The colour of the logo, text, background and/or the entire collateral can be changed. However, they should stand in contrast to 

each other.

• Elements of the collateral, including logo and all texts should not appear distorted. 

• Size, position and alignment of the logo and all texts must not be changed. 

• Any size that is not mentioned in the book will be provided by the department, as per request.
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Stick-on for
notice board

Includes the logo without address, institution’s address, 
contact details and a QR code that leads to the 
institution's digital presence. 

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented. 
• The material of the stick-on displayed is foam board. 
• The colours of all elements including logo, text and 

background of the stick-on can be altered. However, 
these elements should appear distinct and not merge 
with the background.

Directions
Click on "Download" to find this version of the stick-on 
for notice board, as depicted.

https://drive.google.com/drive/folders/1Lpzj0492sQtVXQY_YyC5lKAw6bEcxE21?usp=drive_link
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Brochure
Front
Logo without address is on the top left.

Back
Footer includes logo without address,
institution’s address, tagline, contact details and a QR 
code that leads to the website. 

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the                 
formats presented. 

• The colours of all elements including logo, text and 
background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Size Variations
• Sizes displayed for the brochure are A4 and A5. 
• The guidelines apply to all versions. 

Directions
Click on "Download" to find two versions of the 
brochure, as depicted.

https://drive.google.com/drive/folders/12jDmBJK2r6ULtxp_EEVDQ2CLgs9BoHpO
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Leaflet
Front
Logo without address is on the top left. 

Back
Footer includes logo without address, institution’s 
address, contact details, tagline and a QR code that 
leads to the website. 

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the                 
formats presented. 

• The colours of all elements including logo, text and 
background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Variations
• The versions displayed for the A4 leaflet are two-fold 

and three-fold. 
• The guidelines apply to all versions.

Directions
Click on "Download" to find two versions of the leaflet, 
as depicted.

https://drive.google.com/drive/folders/1em66iVGyBW48EbkHH-ST5bE6UWaMV5-T?usp=drive_link
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Invitation
Envelope -
Portrait
Front
• Logo without address can be on the top centre with 

the tagline on the lower centre.
• Logo without address and tagline can be on the  

lower centre.
• Logo without address can be on the top left with the 

tagline on the lower centre.
• Logo without address can be on the lower left with 

the tagline on the lower right.

Conditions
• The placement and alignment of the logo and tagline 

should be in accordance to the formats presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find the portrait version of the 
invitation envelope, as depicted.

https://drive.google.com/drive/folders/1R6BA_qBE3tomg2bMFE_bdhM3eOgizN4V?usp=drive_link
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Invitation
Envelope -
Landscape
Front
• Logo without address can be on the top centre with 

the tagline on the lower centre.
• Logo without address and tagline can be on the  

lower centre.
• Logo without address can be on the top left with the 

tagline on the lower centre.
• Logo without address can be on the lower left with 

the tagline on the lower right.

Conditions
• The placement and alignment of the logo should be 

in accordance to the formats presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background. 

Directions
Click on "Download" to find the landscape version of 
the invitation envelope, as depicted.

https://drive.google.com/drive/folders/177jxqAX6dJ_0zI4XRBunvkrsOWaWKzM_?usp=drive_link
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Newspaper
Advertisement

• Header includes logo without address, institution’s 
address, contact details, tagline and a QR code that 
leads to the institution's digital presence. 

• The quarter page and 8cm*12cm variations feature 
the centre-aligned logo on the top left of the header.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Size Variations
• Sizes displayed are full page, half page, quarter page 

and 8cm*12cm. 
• The guidelines apply to all sizes. 

Directions
Click on "Download" to find four versions of the 
newspaper advertisement, as depicted.

https://drive.google.com/drive/folders/1uHi3GWmhj-HyEEak7P-lI_UR8PTgDmIy?usp=drive_link
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Newspaper
Advertisement -
Without Address

• Header includes logo without address, contact 
details, tagline and a QR code that leads to the 
institution's digital presence. 

• Institution’s address is a part of the artwork.
• The 8cm*12cm variation features the centre-aligned 

logo on the top left of the header.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Size Variations
• Sizes displayed are full page, half page, quarter page 

and 8cm*12cm. 
• The guidelines apply to all sizes.

Directions
Click on "Download" to find four versions of the 
newspaper advertisement, as depicted.

https://drive.google.com/drive/folders/1-KowvJVHS9xTcb6DD9lGYf5XMSB3ny8S?usp=drive_link
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Poster
• Footer includes the logo without address, institution’s 

address, tagline, contact details and a QR code that 
leads to the institution's digital presence. 

• The size of the footer varies according to the   
poster’s dimensions.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background. 

Size Variations
• Sizes displayed for the poster are A0, A1, A2, A3 and A4. 
• The guidelines apply to all sizes. 

Directions
Click on "Download" to find five versions of the poster, 
as depicted.

https://drive.google.com/drive/folders/1dyZ79IMXr46LbB3O7Aa_nZ4UrJYByMf_?usp=drive_link
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Standee
A header that includes logo without address, institution’s 
address, contact details and a QR code that leads to the 
institution's digital presence. 

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the standee, 
as depicted.

https://drive.google.com/drive/folders/1yrZkHNLScUplN3ASZ10lwK56hhKzdVpf?usp=drive_link
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Flag
The logo without address is placed in the centre.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Size Variations
• Sizes displayed for the flags are horizontal              

and vertical. 
• The guidelines apply to all sizes.

Directions
Click on "Download" to find two versions of the flag,    
as depicted.

https://drive.google.com/drive/folders/1y1Ur3S_xIQZ4li9wl01lruSFQPgn6Qxg?usp=drive_link
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Banner
• The logo without address is placed on the top right. 
•  Footer includes address, contact details and a QR 

code that leads to the institution's digital presence. 

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background. 

Size Variations
• Sizes displayed for the banner are horizontal          

and vertical. 
• The guidelines apply to all sizes.

Directions
Click on "Download" to find two versions of the banner, 
as depicted.

https://drive.google.com/drive/folders/1OdZOLYX0nMZg92boG_qmGJ-x_DxTGJVY?usp=drive_link
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Table
Calendar
Front
• The logo without address is placed on the top left. 
• Footer includes the institution’s address, contact 

details and a QR code that leads to the institution's 
digital presence. 

• Includes a placeholder for the dates.

Back
Includes a placeholder for artwork.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the calendar, 
as depicted.

https://drive.google.com/drive/folders/1trCGjUX_Lauea5vVrqC_w1DvWljHj_AE?usp=drive_link
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Hanging 
Calendar
Front
• The logo without address is placed on the top left. 
• Footer includes the institution’s address, contact 

details, tagline and a QR code that leads to the 
institution's digital presence. 

• Includes a placeholder for the dates and artwork.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the calendar, 
as depicted.

https://drive.google.com/drive/folders/1voTA--s3Ro1guxGeXV8agbsOZ8540dUa?usp=drive_link
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Backpack
Front
• The logo without address is placed on the top centre 

of the backpack. 
• The tagline is placed on the lower centre of              

the backpack.

Conditions
• The placement and alignment of the logo should be 

in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background. 

Directions
Click on "Download" to find this version of the 
backpack, as depicted.

https://drive.google.com/drive/folders/1uaehO9pZ6MsORsz06zhVY7Tn6DdofPqD?usp=drive_link
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Cap
The side adjoining the brim features the logo without 
address. The tagline is on the left side of the cap. 

Conditions
• The placement and alignment of the logo should be 

in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the cap,      
as depicted.

https://drive.google.com/drive/folders/14nfQTp4JBR9b870s-fW_afoPgBU-X6Ir?usp=drive_link
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Bottle
Includes the logo without address and tagline on one 
side and a placeholder for artwork on the opposite side 
of the curved surface. 

Conditions
• The alignment of the logo should be in accordance to 

the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the bottle,   
as depicted.

https://drive.google.com/drive/folders/1QXwbAVXsqbeapW_rTdFaQiyVguoRr7mm?usp=drive_link
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Mug
Includes the logo without address and
tagline on one side and a placeholder for artwork on the 
opposite side of the curved surface. 

Conditions
• The placement and alignment of the logo should be 

in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the mug,     
as depicted.

https://drive.google.com/drive/folders/109aN2cgCr0ijsm5lFuyZRMvQUknZ7Ymn?usp=drive_link
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Pen
Includes the name of the institution on a single side of 
the curved surface, near the grip of the pen. 

Conditions
• The placement and alignment of the text should be in 

accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with                
the background. 

Directions
Click on "Download" to find this version of the pen,       
as depicted.

https://drive.google.com/drive/folders/1CbuIsD-0eIFO0yRwFU-qvJsYh9MjZlYa?usp=drive_link
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Pencil
Includes the name of the institution in the centre of a 
single side of the curved surface. 

Conditions
• The placement and alignment of the text should be in 

accordance to the format presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background. 

Directions
Click on "Download" to find this version of the pencil,  
as depicted.

https://drive.google.com/drive/folders/1kOZ3VndCUGnBjsKkP8pE8-xsYsJl6NLs?usp=drive_link
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Sweatshirt
Front
Includes centre-aligned logo without address, placed on 
the top left of the sweatshirt. 

Back
Features a placeholder for artwork and the tagline 
under it. 

Conditions
• The placement and alignment of the logo should be 

in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background. 

Directions
Click on "Download" to find this version of the 
sweatshirt, as depicted.

https://drive.google.com/drive/folders/1fpC2ABWOL0spSkv2fHzrfRAIZGGdOY-U?usp=drive_link
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Jacket
Front
Includes centre-aligned logo without address, placed on 
the top left of the jacket.

Back  
• Features a placeholder for artwork. 
• The tagline is at the base of the jacket.

Conditions
• The placement & alignment of the logo and texts 

should be in accordance to the format presented.

Directions
Click on "Download" to find this version of the jacket,  
as depicted.

https://drive.google.com/drive/folders/1hdZHwH6VwQDk_Gfb1Afg65T4uZnQGOaF?usp=drive_link
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T-shirt
Front
• The logo without address is centre-aligned and is 

placed on the top left of the t-shirt. 
•  Includes a placeholder for artwork. 

Back
• Includes a placeholder for artwork.
• The tagline is at the base of the t-shirt.

Conditions
• The placement and alignment of the logo and texts 

should be in accordance to the format presented. 
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the t-shirt,  
as depicted.

https://drive.google.com/drive/folders/15Sp-xCHLp9O1QahdMfC6mEyaVjFBMFIj?usp=drive_link
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Front
• Features a placeholder for artwork.
• The tagline is at the base of the carry bag.

Back
• Features the logo without address.
• The footer has the address, contact details, QR code 

and website.

Conditions
• The placement and alignment of the logo and all 

texts, excluding the placeholder for the artwork, 
should be in accordance to the format presented.

• The colours of all elements including logo, text and 
background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the carry 
bag, as depicted.

Carry Bag

https://drive.google.com/drive/folders/1unypwRh6xzsX88854Pv2Bv1urg3kqlXy?usp=drive_link
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Logo
Placement

RV Institute of Management 

The logo without address is left-aligned and placed on 
the top left of the website. 

Conditions
• The placement and alignment of the logo should be 

in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find the left-aligned logo for    
the website. 

Website

https://drive.google.com/drive/folders/1Gi7pzD9H0f4dFxW77RfG8C92ZU8Z8f8a?usp=drive_link
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Front
Logo without address is on the top left. 

Back
Footer includes logo without address, institution’s 
address, contact details and a QR code that leads to the 
website.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the formats presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find two versions of the 
e-brochure, as depicted.

E-brochure

https://drive.google.com/drive/folders/1lB32TcL2Ch4kyBc9yOb5ihwgvS5XPQbf?usp=drive_link
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• The logo without address is on the top left.
• Footer includes address, contact details and           

the tagline.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the 
promotional e-mailer, as depicted.

Promotional
E-mailer

https://drive.google.com/drive/folders/1CPjo97T-L3tJRXSC-vFkinp7ugeHcu9W?usp=drive_link
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Footer includes name, designation, logo without 
address, tagline and contact details along with the 
institution’s logo and contact details.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on "Download" to find this version of the e-mail 
signature, as depicted.

E-mail
Signature

https://drive.google.com/drive/folders/1j_HgOkkSeiVB_ACs36cXKCUh_0kiXJjc?usp=drive_link
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• The logo without address is placed on the top left. 
• The tagline is on the lower centre.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
The template is available to download in the next page.

Presentation - 
Title Slide
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• The logo without address is placed on the  top left.
• The tagline is on the top right.

Conditions
• The placement and alignment of the logo and all 

texts should be in accordance to the format presented.
• The colours of all elements including logo, text and 

background can be altered. However, these elements 
should appear distinct and not merge with               
the background.

Directions
Click on “Download” to find the presentation file 
template (Title and Inner Slides are included).

Presentation - 
Inner Slide

https://drive.google.com/drive/folders/1tSPoDT6SnTvIlM_TLlhZ3nMNfo7jnp3E?usp=drive_link
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The basic logo is used only as a display picture for the 
institution’s page.

Directions
Click on "Download" to find the basic logo for social 
media profile. 

Social Media
Profile Picture

https://drive.google.com/drive/folders/1_3sgJuVQC_Q4Zjd22kkLQ5t_c4Xu2S8w?usp=drive_link
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The placement of the logo without address and tagline differs 

for different sizes. 

Conditions

• The placement and alignment of the logo and tagline should 

be in accordance to the formats presented.

• The colours of all elements including logo, text and 

background can be altered. However, these elements should 

appear distinct and not merge with the background.

Size Variations

• Sizes available for the advertisements are 750px*300px, 

750px*200px, 750px*100px, 950px*90px, 960px*90px, 

200px*446px, 970px*90px, 320px*400px, 600px*314px, 

728px*90px, 250px*250px, 366px*280px, 300px*250px, 

120px*600px,160px*600px, 320px*100px, 425px*600px, 

300px*600px, 980px*90px, 240px*400px, 980px*120px, 

930px*180px, 250px*360px, 580px*400px, 300px*1050px, 

480px*320px, 320px*480px, 768px*1024px, 1024px*768px, 

970px*280px, 414px*736px, 736px*414px.

• The guidelines apply to all sizes.

Directions

Click on "Download" to find 32 versions of the google display 

ad, as depicted.

Google
Display Ad

https://drive.google.com/drive/folders/1rIjje1vL29qouhos1AAx_K1BGaZhl-WP?usp=drive_link


Purpose of the Brandbook

This brandbook lays the foundation for an impactful brand identity. It was produced with meticulous

research to resonate with the target audience and therefore create trust, credibility and recognition.

It defines the core values, visual elements and communication guidelines to establish a consistent and 

memorable brand presence of RV Institute of Management.

Created and assembled by:

Department of Alumni Affairs and Communications

RV Educational Institutions




