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PART B- SESSION PLAN 
	Session
	Coverage of
the Key Concept
	Pedagogy/Activity
(Discussion Points)
	Reference material / Reading material to be Referred

	1
	Module 1:
Introduction
to digital marketing
	Lecture & Activity and Discussion

Discussion  of syllabus and social media platforms
	Syllabus discussion 

	2
	Meaning and definition of digital marketing
	Lecture, and Discussion

Worksheet 1- Terminology in digital marketing

Presentation on the evolution of digital marketing
	Digital marketing; Strategy, Implementation and Practice; Dave Chaffey & Fiona EllisChadwick; Eighth Edition 2022; Pearson

	
3.

	Traditional Vs Digital marketing
	Lecture, Quiz, Video 
Quiz1 on : Basics concepts of marketing
Video 1:  Digital Marketing In 2025: Full Roadmap 
	Video link
https://www.youtube.com/watch?v=KZLroOQKT-g


	4
	Online marketplace analysis: micro-environment
	Lecture, Case, Video and Discussion

Case 1: 

	Seema Gupta; Digital Marketing, McGraw Hill Education

	
5.
	Suppliers; publishers; intermediaries and influencers - 
	Lecture, Video case  and Discussion

Video:2  Digital Marketing In 2025: Get Website Traffic By Doing This Now

Presentation on the intermediaries and influencers

	https://www.youtube.com/watch?v=UdiPpeDpvqA


	
6



	Digital revenue models
	Lecture, Video and Discussion

Video  3:  is digital marketing a good career choice?
PPT on digital revenue models

	https://www.youtube.com/watch?v=b9CeSYEPhhQ


	7
	Module 2
Digital Marketing Strategy  Introduction - digital marketing strategy; 
	Lecture, case

Case study 2: 
PPT on digital marketing strategy and Channel marketing strategy;

	Menon, Arpita; Media Planning and Buying; McGraw Hill (1st Edition, 2010)

	8
	Case study
	Presentation by students on the case 2
	Seema Gupta; Digital Marketing, McGraw Hill Education

	9
	Multichannel marketing strategy; Omni channel marketing; customer touchpoints
	Lecture, Video 
Video 4: Omnichannel Marketing Strategy for Beginners: What You Need to Know


	https://www.youtube.com/watch?v=pmuorK9LZ3M

	10
	SOSTAC model
	Lecture, Case study and Discussion

Case Study 3- situation analysis 
https://www.youtube.com/watch?v=rcMsQPZ0Csc

	https://www.youtube.com/watch?v=kdnp6XU8JhA


	

11

	Strategy formulation for digital marketing
	Lecture, Video and Discussion

PPT on the Strategies in digital marketing

 
	Menon, Arpita; Media Planning and Buying; McGraw Hill (1st Edition, 2010)

	12
	4 Ps of digital marketing
	Lecture, Case study 
Case study 4 :

Video 5: What Are The 4P's of The Digital Marketing Mix? 

PPT on the 4ps of DM
	https://www.youtube.com/watch?v=WNlFGePGiiE


	12
	Case study 4
	
Presentation of case 4 by the students in the class room

	Discussion by faculty and students

	13


	Module 3:
Social Media Marketing
	Lecture, Video and Discussion
Video 6: Social Media Marketing Has Changed in 2025
Ppt on Social Media Marketing
	https://www.youtube.com/watch?v=cHeDVKzJBNE


	14
	Social media marketing – Introduction; 
	Lecture, Case study, Video and Discussion

Case study 5: 
Ppt on Putting SMM in the Context of the Marketing Funnel; Choosing Social Media Platforms
	Punit Singh Bhatia; Fundamentals of Digital Marketing, Pearson

	15
	Exploring marketing strategies for Facebook; 
	Lecture,  Video and Discussion
Video 7: Facebook Ads Strategy
Ppt on Discovering Facebook page and ads
	https://www.youtube.com/watch?v=OTHW9-yi7RE


	16

	Basics of twitter; Marketing via Twitter; 
	Lecture,  and Discussion

Ppt on Using Promoted Accounts, tweets and trends
	Philip Kotler; Marketing 4.0: Moving from Traditional to Digital, Publisher Wiley


	17
	Promoting on YouTube; 
	Lecture,  Video and Discussion
Ppt on Seeding a Viral Campaign; Advertising on YouTube
Video 8:  Product Seeding as a Marketing Strategy

	https://www.youtube.com/watch?v=_ITToIxbhTc


	
18

	Creating a powerful LinkedIn Profile; types of LinkedIn ads
	Lecture,  Video and Discussion

Lecture and ppt on Linkedin 

Cases study 6:


	Cases study





	19
	Basics of Instagram; Structuring Instagram for Business Goals
	Lecture,  Video and Discussion

Video 9: How to Make [VIRAL] Facebook & Instagram Image Ads in 6 Mins.

Ppt on instagram and discussion
	https://www.youtube.com/watch?v=DqUXg3UDx5k


	20
	Marketing with Pinterest; 

	Lecture,  Video and Discussion
Video 10: How To Run Pinterest Ads - Step by Step Tutorial
Ppt on Creating a strategy for Pinterest; Pinning to your business
boards
	https://www.youtube.com/watch?v=8AQszTB8Zgk


	21
	Capstone presentation by students
	Presentation by the students on social media strategy

	In the lab or class room

	22
	Capstone presentation by students
	Presentation by the students on social media strategy

	In the lab or class room

	23
	Capstone presentation by students
	Presentation by the students on social media strategy

	In the lab or class room

	24
	Module 4
Search Engine Optimisation and 
	Lecture, Case let,  Video and Discussion

Video 11: SEO For Beginners: A Basic Search Engine Optimization Tutorial for Higher Google Rankings
	https://www.youtube.com/watch?v=DvwS7cV9GmQ


	25
	Web Analytics
	Lecture, Video and Discussion
Video 12: What is Web analytics
PPT on Web analytics

	https://www.youtube.com/watch?v=kc1zfEL3qq4


	26

	Website development
	Lecture, Video and Discussion

Video 13 SEO for Beginners: Rank #1 In Google

Ppt on Website development; Concept of SEO; SEO Phases; SEO Tactics
	https://www.youtube.com/watch?v=IkmPjeNKkBQ


	27
	Web analytics- Key metrics:
,
	Lecture, Case study and Discussion

Case study 7:  
PPT on Behavioral analysis-visit/sessions, time on site, page views, bounce rate
	Case study

	28
	Case study
	Case study and Discussion

Case study presentation by the students
	Social Media Marketing for dummies; Shiv Singh & Stephanie Diamond; 4th Edition 2020;
Wily & Sons

	29
	Web analytics
average order value

	Lecture, Video and Discussion
PPT on , multi-channel funnel; Experience analysis –site survey,
usability testing, site visit, A/B testing;
	Social Media Marketing for dummies; Shiv Singh & Stephanie Diamond; 4th Edition 2020;
Wily & Sons

	30
	Module 5:
Digital Innovation and Trends

	Lecture, Video and Discussion
Video 14: What is Digital Innovation | Digital Innovation Part 1
Ppt on - Meaning, definition and examples of digital innvoation:
	https://www.youtube.com/watch?v=-fBg0gMancw


	31
	AI - Chatbots
	Lecture, Video and Discussion

Video 15 on How to Create an AI Chatbot — Full Tutorial for Beginners
Ppt on on AI andChtbot
	https://www.youtube.com/watch?v=yBa3od-Z330


	32
	Content marketing and Personalization
-Influencer marketing
	Lecture, Video and Discussion
PPT on  Influencer marketing
	Social Media Marketing for dummies; Shiv Singh & Stephanie Diamond; 4th Edition 2020;
Wily & Sons

	33
	Wearables
- Programmatic advertising
	Lecture, Video and Discussion
Case study 8: 
Case study 9

	

	

34
	Case study
	Lecture , case study discussion
Presentation by the students
	Digital marketing; Strategy, Implementation and Practice; Dave Chaffey & Fiona Ellis-
Chadwick; Eighth Edition 2022; Pearson

	35
	Programmatic advertising
- Conversational marketing
	Lecture, Video and Discussion
PPT on Programmatic advertising
- Conversational marketing
	Seema Gupta; Digital Marketing, McGraw Hill Education

	36
	
	Case studies from Question Papers
Case Study 10:
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