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About the Book

This book of “Yarcgrated Marketing Conpmunication amd Digitel Marketing” provides
fundamental aspects of marketing commumications, advertismg, du,u-ll marketing, social media
marketing and enline reputat in cwrrent seenario. It presents the coneepts in an appealing and
logreal style, In this book, ev cffort has boen miade to make the ext casy W understand keeping
the material according to the syllabus

Dr. Noor Firdoos Jahan, an scademician with 21 years of experience in the
capacity of Professor, Principal and head of post geaduate degree in Bu:lu(‘bh
Administration in the reputed calleges ol Bangalore. is carrently
Coordinator of the Department of Marketing and Research center at R V Ins
ol Mansgement, Bungalore. Dr. Noor has authored books on Business Market
Retailing Managenent and Services. Strategic brand munagement and Principl
of M:lrm[,rcmu imphificd. She has published maore than 40 papers both in the
MNational and srational refereed joumnals. She has participated a5 resouroe
personand hos delivered lectures in many conferences and seminars. She bas slso conducted several

= a of Marketing,
A gement from Sri Padmavati Mahila Visvavidyalayam, Tirupati ond has qualified in
ET. Her area of research is Marketing snd Retailing
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Dr. G.CGunaseelan currently working as an Associate Professor in the PG
Department of Commerce ond Mamagement Smodics, Brindovan College,
Bengulury. He hos completed BLE (Electronics and Communication Engineering)
in Anna University, Chennai, MBA in Karunya University, Colmbatore. He has
comipleted Ph.ay [Mdnapmuu] In Bharathior Universitv, Colmbatore. He has 6
veurs of experience in research und 4 yvears of experience in teaching. e has
published number of research articles i the National and International joumals and
uls arious research papers presented in the Nationol and Internitional seminars /
conferences. He Worked in Editorial Team as a-Assistant Editor for e-joumal Publication “Paradigzns
Diriftin Business Theory and Practices” (ISBN: 973-81-931500-2-3).
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