RASHTREEYA SIKSHANA SAMITHI TRUST

RV INSTITUTE OF MANAGEMENT

CA 17, 26 Main, 36th|Cross, 4th T Block, Jayanagar
Bengaluru, Karnataka 560 041

A Report and Relevant documents of Guest Lecture on
“Jyothy Laboratories Success in Rural Marketing”

Date: 3t December 2019 Venue: Conference Halll

Time: 10:30am to 11:30 am 'Semester & Section: III A (Marketing
|specialization

No. of Participant: 48 [Event Coordinator: Dr. Noor Firdoos Jahan

Objectives ‘

e Providing practical knowledge about the rural marketing to the students from the practitioner’s
perspective.

Brief Profile of the Resources Person: Mr. Ullas Kasa\vy‘{agod Kamath, Joint Managing Director,
Jyothy Labs Ltd

Ullas Kamath is a qualified Chartered Accountant and |Company Secretary. He has topped it with a
Degree in Law and has attended the Advanced Management Programme at Wharton Business School
and Harvard Business School. It is under his leadership that the company has diversified and become a
multi-product FMCG company. He has spearheaded the successful setting up of Fabric Spa and the
Henkel acquisition. Won CA Business Achiver Award| - SME category in ICAI Awards 2008 on
January 25, 2009.

Outcome Achieved/ Attained:
The lecture was very well delivered by the resource person, Mr.Ullas Kasaragod Kamath and it was
very much beneficial for our students as:

* The students learn about Indian rural Market

* They got to know why companies are focusing their resources towards rural market

= Marketing strategy suitable for rural market

» The Magic of four As of rural market was was explained to them with so many examples.

» The Journey of Jyothy Laboratories in rural market was very well shared by him with all fact and
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figures.

= The various challenges face by Jyothy Laboratories while launching their products in rural India
was explained to students very well based on his own experience.

= The case study of Ujala was brought out by him very well

= The students were also told the qualities they should have to be successful in rural market.

= The techniques of selling products in rural market is also explained b y him to students.

* The session was concluded with question and answers session.

» Qverall the earning of the students was very good and objectives of arranging this session was

very much achieved.

List of Participant:
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RV, IRSTITUTE OF MANAGEMENT

MBA Programme
Students Attendance for Guest lecture on “lyothy Labaratorles Success in Rural Marketing” for
3rd semester MBA Marketingstudents
Date: 03/12/2019 Time: 1030 ta 11.30 2m
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Photo Gallery
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Feedback/ Coordinators Comment:

The session was very useful to the students as they got very good learning on Marketing analytics.
At the end of the session, the feedback was collected from the students in the form. The summary of the
same is provided here:

Feedback Analysis of Mr. Ullas Kamath
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