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A Report and Relevant documents of Guest Lecture on
“Marketing Analytics - Customer Targeting, Data driven decision, value creation

| e el
Date: 274 January 2020 Venue: Seminar Halll
Time: 10:45am to 12:pm Semester & Section/: [II A,BC & D
No. of Participant: 124 | Event Coordinator: Dr. Noor Firdoos Jahan
Objectives "

* To Understand the concept and importance of Marketing Analytics

= To explore the uses of analytics in marketing

Brief Profile of the Resources Person: Dr Ramesh Rd}jagopalan, Associate Director, Master of
Science in Business Analytics (MSBA) Programme aﬁl UT Austin, McComb’s School of Business
¢ Dr. Ramesh Rajagopalan is a versatile leader witllg 20+ years unique blend of experience in
business analytics, supply chain management, bié data platforms, and cl'-oud solutions:
(i) Enabling business actions through advanced analytics (ii) Driving business value with
revenue impact of $200M annually (iii) Managidg c-suite relationships to drive corporate wide
adoption of data driven culture (iv) Building pladforms and programs to deliver highest quality
solutions to internal and external customers (v) Inlispiring diverse global team through mentoring
and career development. Executive leadership competency areas: Advanced Analytics,
Marketing Analytics, Supply Chain Strategy and i\danagement, Cloud Computing Strategy, and
Executive Relationship Management.
e Dr. Rajagopalan joined the faculty of McCombs Séhool of Business at The University of Texas,
Austin in Fall 2015, where he mentors and guides students, teaches courses in Analytics, Supply

Chain and Information Technology and Directs tﬁ‘e top ranked Master of Science in Business
|

l

Analytics (MSBA) Program. *

—
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Outcome Achieved/ Attained:

The lecture was very well delivered by the resource \person Dr. Ramesh Rajagopalan and it was very

much beneficial for our students as:

The students learn about meaning and importaﬁ‘ce of marketing analytics.

After attending the session, the students got to know the importance of data in marketing
decision. “‘

The various methods used in generating and\ how it is provided to the decision makers in

meaningful manner. \

The case study of Dell was discussed regarding the application of analyutics in the filed of

marketing. \

Students got to know that the technology plays \%ery important role in marketing and they cannot
stay away from this and hence they should learn ‘}‘this for their success.

The application of marketing analytics was brought out by the resource person through various
illustrations and students got a very good exposure on application of marketing analytics in
decision making. \

|
Overall the earning of the students was very gooc* and objectives of arranging this session was

very much achieved. )

Page 2 of 6




List of Participant:

Rasireeya Skshana

{ Trust

RV Institute of Management

CA-17, 36th Cross, 28th Main, 4ih T Block, Jayaragar, Bangalore-560C4 1

Third semester Students Attendance for Guest lecture on "Marketing Analytics"

Date: 2nd January 2020 Time: 11,30 am to 1.00 pm
Section A Section B
Sino Student Name Signature 32 |Pradyumna Kumar Slno Student Name | Signature | | 32 |Kaushik Vinayak Bhat
1 |Abhilasha N A 33 |Puneeth P Gopulapura / 1 [Adarsh.S Hegde ’.ﬁk’ 33 |LahariLN
2 |Adhish Kadirur T 34 |Rajmoni Konnur g 2 |Akash B Kekkanavar 52| | 34 M5 Sheee Roopa Bhat —t
3 |Akhils e 3 [Ramkrishoawathare  [Lg) b || 3 lAkshathaty be] | 35 [M Sadig Ali Khan
4 |aksnay M 71736 [Ravi kumar HS : 4 [ANILASHOK UKDI o 36 [Madan 75
5 {Amal Tom | 37 |Rohan & Kulkarni S |Ankitha M a;‘gf 37 [Manikandan K
b [AMAR O ; 38 |5 Sakanth ) 6 |Atpita s Gour (oA | 38 [Manjunath P Raibeg | )
7 [ANNKALA SREEDHAR s B 39 |Sagar Multanna Sajjsnar ( + | 7 [Arpitha Meti {ar 39 {Manumohan BN o
8 _|anup 8 patil D) 40 |SAGARIKABANERIEE G011 | 8 |Arpithass Apts | | 40 [Mattamatam Anith
9 [BAKKESHV. ALUR | | 41 [Saqibkhursheed Kakeoo |4 | 9 [Arun Kumar S Nellus a4 | | 41 |[Mohammed 4
10 |Bhyvareswari A '“"m 42 |Sharanapp a EK/; 10 |Asha verma 42 [Mohammed Moin khan fuges)
11 |Chaitra § A 43 |SharathV ) A 11 |Ashish D.C. 43 |Nagaraja BA - ;
| 12 |cratrav JpatFEY | a4 [Shashidhar Pati Y % 2 |Ashvin: Rajashekar shettar | 3| | 44 [NEERAI PRABHU
13 |channamallavya R B [ a5 [shobnam Hangorag W71 (T3 Javinash mAGARWAL AR 45 [Nkh D Wabekar | 0)
14 JCHIMMIL LOKESH KUMAR W 46 [SnehaSVy % 14 |8 Saishree { 46 |Niranjini N @
15 |DANISH SHARFUDDIN KHAZ! b 47 _[Somesh A Shet T (s ey a7 |Nitesh Suresh Hegde J@
16 |Dharshiniv T % 48  [SRIDHAR METTAN ) y® {16 Bhanu Satyanarayan Hegde = 48 (Paliavi Satish Desai 2
" 17 [Fredisha Kenneth Maben .«.W 48 |Sudeep Honnali |17 [Bhargav Hegde A Crudt | | 49 [Pannaga HN A
18 _|Gowtham Reddy M ‘ 50 _|Sudhir Balappa Horole %‘ 113 [BHARGAV HEGDEG 50 [Pavan G V G
19 |HG Sandesh D 51 [Sujay M Wadgave ©~ | | 19 |Bhumikas Kukani ;- | [ st [paithra S Ipay
20 {levita Zilpha Machado )7 52 {Sumanth Bhovi %154 | bo lchandana E?Q’S 52 [PHALGUNI PRABHU
21 |Kajol Dardar U 2 53 {Tawkeer Akram Bhat ,}’@ 1 |Divya$ M 53 |Pogja
22 [KALLESHD.K Vadisd| |54 [Timoa Reddy ) 2 |6, MOHANA oyl '
20 [Karthik M [l | 55 [utpal Saish Naik — [ 13 Jganesna ghh A
A |Kiran Kumar K v g 56 {Vaibhay Nagaral 4 Guruprasadn &'ww?
25 |Madhu € W 47  |Vinayak Shankar Katloli _qls iranna Hadapad .@_
26 |Mchammed Touseeq Ahmed Sharsfi @ 58 |VishauS .\Ek: zb Jagadeesh Udupa [is. ol i}
22_|Mudiam Krishna Sai | | e [vshram aiekar Mol [ 27 avachandcata 8
28 |Nistant sharma %’ [ 60 [vishvas 1V J_\_L'Qf_t'_ 2k Degan: nair B
29 |Nishi Borgohain ! ' 2b 'tamakshi Viajatumar Bhat Wi
30 |Pooja Ramannavar @ 3§ Karthikaya Adiga
31 |POORVIK GOWDA NN j@y/ | 31 [Kaushik D U
L.
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23 [Shakthi Kumar

24 [Sharath Kumar D

25 [Shreya L Bhat

26 IShreyanka K Y

27 [Shriman )
28 [Siddanth M Jain o i
29 {SindhuHD Y
30 iSindhurak k L
31 {Smitha Sudheer Swadi Fom

32 (Saiti Rao

Sk i
Aska Ny ks,

Section C | SectionD

Sino Student Name 41 {Sushma Heroorkar 2| [Slno Student Name

1 [Poosnima L (eip U] | 42 [swapnil Surendra Crovgale | £4- 1 |AGHUEET KRITANIYA )
2 [Pradeep laxminarayan Hegde 4 [SwaroopB) Sl || | 2 |ABHISEK SAHA 1)
| 3 [pashann § { 14 Jumathi KA » 3 [Biswit Das B
4 |PryaDarshini T 45 |Vaiohav D Mehta i 4 |HIBA Rafi Ahmed MEHKR) £
5 {Raghunandan Acharya X 46 |Varija Madhoranath ' 5 IKRUTHIKA .S. BHOOMARADDI ™
6 |[RAKHENDU KANAKVIDU - 7 fVamun 6 |Mamatha i
! [Ram;kanthT g | a8 |vaungM 7 |ManuV

8 _[RAVEESHA. TR fo-pa] | 49 Ivigresn Bhat Hs 8 | Mohammed Darish Al el
9 IRavitethaskarHegde %H S0 IVijayamahantesh K Sajjanar w9 Nikhita K M§
10 [Reddamma DS Q. 151 {o0aBuas | [ 10 |nolamba Rani | O]
_ :;-E::a\;y ! | 55 | Gupdi koma g BIT] L1 SO =

- e P
13 [Sachin H ; = . 13 |Vijayalakshmi AL
14 [SachinH B 23 % Sushand Sheth %ﬁ 14 {Vinutha vithal Savant ol
g . T -

g Sa?ha“aks . ’GAY ‘)S Su’{t«‘: 9\ k.uU?MN b ‘

16 [Saijaswanth X P ¥ po

17 {Saket B Inani Lo | g g,;n;o“'\: P (,ﬁ;,

8 |Samprita Rajpurohil » o N

19 Samr:ﬁa;pesh S Sew|ya vl § “M 4

20 {Sanjay N €8 Sou:}on\ju -Pw:,cke .; |

21 [SANTOSH SHETTY . 3

22 |Sarvesh Shamsundar Tasniwal 93

y24

T
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Feedback/ Coordinators Comment:

The session was very useful to the students as they got very good learning on Marketing analytics.

At the end of the session, the feedback was collected from the students in the form. The summary of the
same is provided here:

Feedback Analysis of Dr. Ramesh Rajagopalan

@ Exellent

& m Poor

2 J/Z’D

Ev ordinator

Director
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