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RASHTREEYA IKSHANA SAMITHI TRUST 

R V INSTITUT OF MANAGEMENT 
CA 17. 26 Main. 36th Cross. 4th T Block. Jayanagar 

Bengalu • Karnataka 560 041 

A Report and Relevant docu ents of Gu~st Lecture on 
"Marketing Analytics - Customer Targetin , Data driverl decision, value creation 

I 

Date: 2nd January 2020 Venue: Seminar Halll 

r-------------~----------------------_+----------------------------------~ 

Time: lO:45am to 12: m Semester & Se(1tion/: III A, B C & D 

Event Coordinator: Dr. Noor Firdoos Jahan 


Objectives 


• 	 To Understand the concept and importance of arketing Analytiqs 

• To explore the uses of analytics in marketing 


Brief Profile of the Resources Person: Dr Ramesh R jagopalan, Associate Director, Master of 


Science in Business Analytics (MSBA) Programme a UT Austin, McC;omb's School of Business 


• 	 Dr. Ramesh Rajagopalan is a versatile leader wit 20+ years uniqu~ blend of experience in 

business analytics, supply chain management, bi data platforms, and cloud solutions: 

(i) Enabling business actions through advance analytics (ii) Driving business value with 

revenue impact of $200M annually (iii) Managi g c-suite relationships to drive corporate wide 

adoption of data driven culture (iv) Building pia forms and programs to deliver highest quality 

solutions to internal and external customers (v) In piring diverse global team through mentoring 

and career development. Executive leadershi competency areas: Advanced Analytics, 

Marketing Analytics, Supply Chain Strategy and anagement, Cloud Computing Strategy, and 

Executive Relationship Management. 

• 	 Dr. Rajagopalan joined the faculty of McCombs S hool of Business at The University of Texas, 

Austin in Fall 2015, where he mentors and guides tudents, teaches courses in Ana!ytics, Supply 

Chain and Information Technology and Directs t e top ranked Master of Science in Business 

Analytics (MSBA) Program. 
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IOutcome Achieved/ Attained: 

The lecture was very well delivered by the resource iperson, Dr. Ram sh RajagopaJan and it was very 

much beneficial for our students as: 

• 	 The students learn about meaning and importa ce of marketing ~nalytics. 

• 	 After attending the session, the students go to know the importance of data In marketing 

decision . 

• 	 The various methods used in generating and how it is provided to the decision makers in 

meaningful manner. \ 

• 	 The case study of Dell was discussed regarding the application of analyutics in the filed of 

marketing. 

• 	 Students got to know that the technology plays, ery important role in marketing and they cannot 

stay away from this and hence they should learn his for their success. 

• 	 The application of marketing analytics was brou ht out by the resburce person through various 

illustrations and students got a very good exposu e on application of marketing analytics in 

decision making. 

• 	 Overall the earning of the students was very gooc and objectives of arranging this session was 

very much achieved. I 
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List of Participant: 

Sino Student Nam. 

Abhilalil, N A 

Atihilh !adirur 

Akhil S 

A,shav M 

Amal Tom 

M.4AR.O 

IA11NKAlA SR(fOHAR 

Anup 3 Patil 

BAKKiSHV . Al UR 

10 Bh~var.(-sY/arr A 

1.1 ICh.~ra 5 

11 C~a : tra V 

13 CMnnamallayYa R
,4 CHIMMIU tOK~Sfl KUMAR 

IS DANISH SHARfUDDIN ~.HAZI 

16 Dhtrsh"j v T 

17 freOisha Kenn~h Ma~en 

18 Gowth,m Reddy M 

19 H G S.ndesh 

10 Jev,la Zilpha Mjtnado 

21 Kajal Darear 

21 KAlLESH C.K 

13 Karlni' M 

14 Kirae Kumar KV 

15 Madhu [ 

26 Mohammed Tovseeq Ah med Sho rl fi 

17 Mudiam Krishna Sai 

2R N;snanllilarma 

29 Nishi Borgohain 

)0 (.10013 RarnanOi)\'or 

31 rOORVI( GOWDA N.N 

RasJ;:rooya SiJlshilil 

R V Institute of 
aSam.t .Trusi 

Man gemcnt 
CA·' r. 36th Cross, 15th Main. 4[h r Bb.:-;;, Jay ~gar, Baogalore-5€OC41 
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Third semester Students Attendance for G,lies! ecture on "Marketing An3lytics" 
. I

Date: 2nd January 2020 Time: 11.30 am to 1.00 pm 

Section II_. _­ _.. 
32 Pradvumna Kumar SinO Student Name I Si&n.lure, 
33 Puneell1 PGopulapura :d} l Ad"lh.S Hegde fftl ~ 
34 Rajmoni Konr;~r IF 2 Akash BKolkanavir I~~~ 
3, RamKrishna Watha" ,0-. 3 Aks!latha l V 1Jl.!i ~ 
36 Ravi Kumar H S 11 4 ANIL ASH OK UND I \ f"b) 
37 Rohan r. KurKarn; 

38 SS(lkarah ~ 
S Mldtha M tz>.' 
6 Alp;" SGo"r ~ 

39 Saga, Mullanna S~ii;o.r 

40 SAGARIKA BANERJEE 

41 Saqib Khu'sheed Kakroo 

!s~a 
- .. 

42 

43 Sharath V 

~ 7 Arp ,tha Met; l~' 
".\V I';(j' 8 lHpitha S ~ 
~ 

,--. 
9 MUll Kumar SNello; ~I.I.\. 

C\ 9~} rE- Asha Verma ]'Y' 
'­ II As.,ish DL ,~~t 

44 Shashidhar Patil 

45 Shubnam H,ngmgi 

46 Sneha S Y 

(7 Som~hAShct 

48 SRlDHARMETTAN 

49 S"deep Honnal!i 

.4.. ......:, ~ 12 Ash.,in! Rajaloekar Ihetlar 
r'­ ~Slt MAGARWAl'. J jJ \ ife.-. 

~, 1~ B5alshrl!t \ ~J~ ealaii 8 v 
1--' 

~. 

~ 
16 Shanu Satyanarayan Hegde 

17 Shargay Hegde A ~ 
SO Sudhir 6a!app.l Ho rol. 

51 Sujal' M W ..igi1'le 
~ 18 BHARGAV HEGDE G ~ 
n 9 Bh"mika SKulkarni ~. 

52 lumanto Eh()v; . ~ 0 Chandana {('I'll 
53 Tawkecr Akram Bhit 1 Oivya S .l ~ 
~4 TImnla Reddv ~ 1 G. MOHANA .)~..: 
55 Utpal Salish Nai' ~ - 3 Ganesh A try:).ll~t 
SG Vaibh"" Nagaral .~ 4 Gu ruprasad n r' ~""-< 
,7 Vinayak Shankill k.lIoli 

S8 Vt~hr'IU S 

'l>, f-..0 5_~~Hadapad 
I *~:. 

-.k; 2 • Jagadeesh Udupa ;~tlJ,..t 
S~ Vlsh r,'iI'!1 W.11v~kar 

V:shv:':'$ T V 

,;)~ r! Jayachan dra M R . '~) 

y~ 
.. _, . 

~~,1 'Jeg<l n: Ii;m .... 
\ ~r2 I (~rn a kshi Vialakum ;,r Bhal 

l IKartM.'I. Adiga \ ~ 
~ -IKM'likD Ifif\'-- -'-. 
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31 Kaulhik Vmavak Shat :--"l! 
33 lahari LN 1\:) 
34 .- M \ Shree lIoopa Bhal '?,;:=-­
35 MSadiq All Khan ~' 
36 M.dan r s .~ 

3'7 Manikandan K ~ 
38 Manjunalh PRaibagi m 
39 Manvmoha. BN .~40 Mattamalam Anilha 

41 Mohammed ~ 
42 Mohammed Moin Khan I~ 
43 Nagaraj. SA b!f" , 
44 NlEr-Al PRABHU ~ 
45 Ni,h,1 0 Waive,ar \(1 :I? 

46 NiranjiniN fin) 
47 N~esIt Suresh Heed. f ill 

<8 Pailavi Salish Desai ' ~ 
49 Pannaga H N ~. 

50 Pavan G V '.di­

51 Pavithra S ~fiii 
52 PHAlGUNI PRABHU fOO 
53 Pooja ' ~ 

\.::../ 



\ 
\ 

\ 

\ 
I 

Section C Se<t ion 0 \ 
r---

SlIIhma ilerOQlkar ~2: St~dent Nam.!SIno I Student Name 41 SI no -

-~ 
- ~ I(iii)} P!IOrnima l 42 Swapnil Surendra Choogale ~ 1 ASHUEET KRITANIYA 

2 Pradeep laxminarayanHegde 43 Swaroop 8J S;b.., 2 ABIIIS£KSAHA ]F) 
J Prashanth S ttl 4~ Unnathi K A -:~ 3 Biswojit Das I~ 
4 Priya Darshini r ~) 45 V.ibhav 0 Mehla r~ 'ib'f 4 HISA RafiAhmed MEHKRI V- .-­
5 R.ghunandan Ac ilarya K ~ ~ 46 Varija Madhuranath ~ 5 KRUTHIKA _S_ BHOOMARADOI ',-F7.. 
6 RAXHfNDU KMIAKVIDU '11 47 Varun I~~ 6 MamathaS t;'o . .,\ 
7 Ramakanth T ~ --­

48 Vatun B M - ~ 7 Manu V ~J! --­
8 RAVH:SHA_ T.R I\HA 49 vignesh Bhal H S ' ~ 8 Mohammed Danish Ali . ;tt 

'---­

9 Ra,itej Bhaskar Hegde ~~ SO Vijayamahantesh KSajjanar J" 9 Nikhita K I I~. 
10 Redda 01 ma D S ~- 51 GA NGAPPANAV AR .-JJ.. 10 Nolamba Ram \ fi') 

RojaV i(:vt" ! ! fl):::I -­
~~ f11 11 IRAKl HA K -

- - +2--s-,\kasir ~ \ 5~ ! 5I)i;J~J· 12 iSukrutha S Y!.~ 
13 $achin H _---1.- ~ 13 Vijaya lak shmi G l\b.:.r 
14 Sachin H B ~ 

9t ~S\,()N- ShtH; . 
}4 Vinutha vithal lavant ~! 

15 Sadh.na AS 1!;Ur R. b ­ I ;­

~ 5r ~"1'<-j ~ r.v.LI1~. , ; 
16 laijasw,nth K (jJ . 17 Sake! BInani ~ _G~ 11 -Jh- P :::rl 'I'll ~ 

gz'"18 \amprita Rajpurohit ~&. ~ • 'j ;0.:­ !(- 1 s: ~; W \ Q'\" \ <\ EJ'r-Ql L ! '£T\\ 19 Sangitha Ganesh U!VJ ~- : J " \; I10 Sanjay N ~ ~ ~ - ~40['11 tl ~l1 olt .(11 SANTOSH SHEm ~. \ 
22 Sarv~sh Sharr~ undar Tosniwal ~ 

s:): f\ s\.0. '-1MTI\4t ~ r~,Lt13 Shakthi Kumar ~ 
/' \ 

14 SIlarath Kumar 0 ~ 1-wrl- ­
IS Shreya l8hat AD,£: ­ "r;1~ rp
26 s.~reyanka K V ~~ 
27 SIlriman ;-~ 
28 ~ddanth M Jain ~ 
29 ~ndhu H 0 Q.> _~ ,0 
30 lindhura Kk ~. ,­31 Smitha ludheer Swadi Ji'l.rv­
32 Smtiti Rao ~ ;:, tn ­(\.~ ~"(b;I 

I 
\ 

\ 

\ 
I 

\ 
\ 

Page 4 of6 
\ 

\ 
\ 

\ 



Page 5 of6 



Feedback! Coordinators Comment: \ 
The session was very useful to the students as they go~ very good learning on Marketing analytics. 
At the end of the session, the feedback was collected from the students in the form. The summary of the 
same is provided here: \ 

Feedback Analysis of Dr. R~mesh Rajagopalan 
I 

35 -r------------------- -------- -----. -------~-.-- ---- .-- --------.--------.------

30 +--__.---........------.--------._r---.-....-----.--.
......l.... - ••- .. . -...- - ..--....- - - ..--- --.--------.. ­

25 +-il---·----- i.-------.~-----.------+~-----~__--~-.~---

20 +-~----~~-----~.-----~__-----__:-------~----~~---
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