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INTRODUCTION

There are many tools and techniques available today to ga

interests and appetite of an individual. Most of these makes u
as an input, as its dynamic and information rich. In the recent
added artificial intelligence to marketing analytics. “Nudge”
reference to inducing the desire to buy.

There are two main reasons, why an individual would make a
and the other is “greed” (simply, tempted to buy). Human beh
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uge the buying patterns,
se of social media dataset
times, neural network has
(Thaler, 2008) makes a

purchase. One is “need”
avior is hard to be put in

rule book and predict. With the new marketing analytics, every time a new model is

detived for enhancing the market strategy, it tends to work

better at initial days and

slowly fades out on effectiveness.“The primary reason for the failure is, the static dataset

and the absence of self-learning models. “By knowing how peo

easier for them to choose what is best for them, their families a

Thaler (Thaler, 2008), Nobel Economics Prize recipient and Ca
Nudge, which was published in 2008 Referring to the article “W
choice: Effects of visual primes on experts and novice” {Mande

ple think, we can make it
nd society” wrote Richard
ss Sunstein in their book
hen Web pages influence
| & Johnson, Sep 2002),

it is established the external influence can influence the purchasing decisions. Influence
(Cialdini, 2006), the classic book on persuasion, explains the psychology of why people

say “yes” and how to apply these understandings. This paper
and tries to apply it on Social media channels.

takes the same principles

Objective of this paper is to build a model, to increase the customer base by using Social

media dataset and Neural network based on “Nudge” principle
to build efficient model using neural network, which is the neo ty

increase the customer base by helping individuals stay current
friends, colleagues and family.

5. This paper checks how
end in Analytics space to
and relevant among their

The scope of the paper is to discuss, asses, and build simple model that move individuals

from “want to need” and thus increasing the customer base, us

Social media dataset.

METHODOLOGY

Lot of internet based research papers have been reviewed to b

ng Neural networks and

uild a model that is best

suited for this type of research. The Social media users who arF active on the different
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