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PERCEPTION OF FASHION AND SUSTAINABILITY 
AMON EN Z 

Noor Firdoos Jahan, Deepak Kalyani, Gurubasavaraj K M, 
Chetan 

RV Institute of!vlanagement 

Abstract 

In environmental 
the fashion industry has been under to 
en1brace sustainable and research 
paper will look at 

the adoption of sustainable and innovative practices in 

fashion' literature review and a qualitative 
technique will be used in the research. 1ne vvill 
attempt to demonstrate if sustainability luay be a critical 
con1petitive 
becOlue luore aware of their choices, and 
and social 

According to the literature review, younger generations 
are n10re conscious changing "which 
has shifted consumer attitudes about fashion. Considering 
this, \lve will research to . how 
sustainability are influencing attitudes 
of younger of buyers towards 
report will show the results of a survey conducted 
an designed by us. The study 
will be carried out after n1:lpping upcon1ing fashion 

and analyzing the role of sustainability both 
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the demand and supply survey's findings are 

anticipated to illustrate hovv students to new fashion 

trends, focusing on sustainability in fashion. The survey 

findings will be analyzed from both a descriptive and 
quantitative standpoint to evaluate perspectives 
on with a on 
so-called Generation 

Keywords: 
Fashion Industry, Fashion Trends, Sustainable Fashion, 
Sustainable Marketing and 
Supply Sides. 
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