RV Institute Og PARTICIPANT INFORMATION SHEET
Management

<TITLE OF THE STUDY>

The title should be clear, self-explanatory and consistent across all documents referring
to the study. The invitation is to invite you to participate in a study. Please spend some
time carefully to understand the purpose of the research and how your participation will
be helpful before making an informed choice.

<PURPOSE OF THE STUDY>

Give a brief introduction about yourself. In layman's terms, give a succinct summary of
the aim of your research. Maintain objectivity when discussing the study and refrain
from making any assumptions.

<WHY HAVE | BEEN INVITED>
The inclusion criteria should be described in full. You must describe how the participant
was selected and how many more people will be engaged to take part in research.

< DO I NEED TO PARTICIPATE>

Inform the participant that participation is entirely optional and that they have the choice
to decline any involvement, questions, or withdrawal at any moment without any
repercussions.

<ANTICIPATED RISKS AND BENEFITS ASSOCIATED WITH
PARTICIPATION>

Inform the participants of the potential risks and benefits they might encounter by taking
part in the study. Take into account any potential harm (physical, social, psychological
etc.,) a participant could sustain as a result of taking part in the study.

<PRIVACY AND ANONYMITY OF THE INFORMATION>

Describe the actions you'll take to preserve the participant's privacy and anonymity, as
well as that of any people they discuss. Describe under which conditions the anonymity
or confidentiality could be violated.

< RECORDING, STORRING AND MAINTAINING DATA>
Justify the process through which data will be recorded, preserved, and used in the
future.

<RESEARCH RESULTS>
State how the results will be disseminated (as a thesis report, publication, presentation
in conference etc.,)

<RESEARCHER’S CONTACT>

Give details of the all the researcher(s) involved in the study. Clearly state the name (s),
affiliation (s) and contact detail(s)

<THANK YOU>



