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Brief Profile of the Resources Persons: 

Amit Dadhich 

Amit Dadhich is one of the co-founders of laDED and is a weU-established well known 

independent digital marketer in India. He is a very informed digital marketing consultant with 

over 5 years of experience across various industrif s and varied domains. He has very recently 

also launched "Alladwords" a Digital Marketing pvr . LTD Company. 

Over a span of 5+ years, Amit has worked with mdre than 50 national and international 

brands, strategizing their digital marketing journey to meet the company's MSVG (Mission, 

Strategy, Vision and Goal) and helping them to estiablish their successful digital footprint. 

He has worked as a Digital Marketing Manager lea1ding and mentoring teams and individuals 

who plan and implement digital marketing strategiJs, cortributed as an independent digital 

marketing consultant creating digital road map for ~usiness to launch their business online 

across multiple platforms and as a trainer till date t ~ained over 1000+ participants those are 

start-ups, business owners, fresh graduates, experIenced professionals, members of digital 

agencies. 

After spending more than 50 million rupees on adv~ rtising digitally for various brands and 

companies and having gained an in-depth understanding of the digital ecosystem and their 

versatile functionalities, Amit, through his training is keen to share the knowledge and 

experience he has gained over these years with individuals who want to explore digital 

marketing for various benefits. 

Abhishek Sharma: 

Abhishek, Co-Founder of IODED, another significant trainer at IODED, has worked with major 

firms like Google, Royal Bank of Scotland, NatWest Bank, Isle of Man Bank and Ulster Bank 

both On-Shore & Off-Shore. Abhishek has in-depth !\nowledge about SEa, including ethical 

black hat techniques and therefore, he turns out to tea perfect trainer for aspiring digital 

l
marketers, especially for those who are looking forw rd to knowing about content marketing . 

He has trained many students and conducted numerous workshops across the country till 
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date. He has worked closely with the Google Ads team and has immense knowledge about 

how the advertisements are reviewed and ranked He has also assisted several business sites 

in getting good ranking on search engine result pc ges.
I 
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Copy of the Circular 
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H e r: OOl/RVIM/MBA/ 2 019·-2 0 

~ir~ula" 

This is to infonTl all the IV ~em Marke lin g 

"Digital Marketing-' ha;; hccn organized un 4'11 a l

hall (second 11001') . 

The Resource Person ('0 '- the workshop is Mr. I\.n i

Co-fo under of IODED, Bangalorc. 

/\ttendance is compulsory. 
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Date: :-lA­20 19 

MLlI\. studenls Ihal <l works hop on 

d S'h of Apri l 2019 ,n the Workshop 

t Dadhich and Mr. /\bhishck Slwrrl1n , 

Director 
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Outcome 

The workshop to executing digital marketing usage and plans. It 

covered the introduction digital development and 

optimization, use of social keywords and SEO, paid advertising, Online 

Reputation in Marketing. 

Importantly got cu-""',--"""" different ~"","JVv'''' of digital marketing through practical 

exercises. 

List of 

W9rk21J.QJ;L.QQ~·Di g !taUYll!.L~eting" 

Studcnts~ list- Participant", 

SL NO, ! Nama of the student 

Nlthln Kafl18th 

M 

D.-:.te: Signature of the coordinator 
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Coordinator's Feedback! Comment: 


The students got both practical and theoretical k 
 edge about digital marketing. Students 

gained a great deal of exposure on the various modules like SEO, website and keyword 

research, google ad words, online reputation man gement etc. Overall the workshop helped 

students in understanding the requirements and th challenges a digital marketer can face. 

Event Coordinator Director 
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