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Abstract
 

The Indian retail industry is one of the fastest growing industries with an annual growth of 30%.
It is transforming into a big corporate multinational business with a potential to create direct
employment opportunities of 2.5 million jobs and 10 million additional jobs in support activities.
The formats are undergoing a change from convenience store to hyper markets with the entry of
leading corporate in India like TATA, Reliance, Birla, and Pantaloon India pvt. Ltd., and top
foreign retailers like Wal-Mart and others. Today the country has around 40 hypermarkets, but
the estimates shows that India's 67-odd retail destinations can easily accommodate over 1,000
hypermarkets by 2010. This paper presents the results of this empirical study conducted at
Bangalore city. A sample of 265 customers of hypermarkets was randomly selected for this
study.

 

Full Text:

 |    (PDF views: 2)

Purchase Url
 

Order ReprintsOrder Reprints

Refbacks
There are currently no refbacks.

 
 

Home Login Announcements About us Editorial Board Archives All

For Readers

Purchase Digital Articles 

Sample Copy 

Payment Options for Digital
Articles 

Call for Papers - 
 Entrepreneurship 

Call for Papers - 
 Civil Engineering 

Indexing/Abstracting

Current Issue

Advanced Search

Registration

FAQ

Table of Contents

Cover Page

 
For Authors

Status of Article

Submit an Article Online

Guidelines & 
 FAQs for Authors 

Query / Feedback

Useful Resources

 

From the Editor's Desk

Publication Ethics & 
        Malpractice Statement

Advertise

Contact Us

 
Article Tools

 Print this article

 Indexing metadata
 



http://indianjournalofmarketing.com/index.php/ijom/pages/view/rfmi
http://indianjournalofmarketing.com/index.php/ijom/pages/view/rca
http://indianjournalofmarketing.com/index.php/ijom/pages/view/sun
http://indianjournalofmarketing.com/index.php/ijom/notification
http://indianjournalofmarketing.com/index.php/ijom/notification/subscribeMailList
http://indianjournalofmarketing.com/index.php/ijom/article/view/80450
http://indianjournalofmarketing.com/index.php/ijom/article/view/79797
http://indianjournalofmarketing.com/index.php/ijom/article/view/80003
http://indianjournalofmarketing.com/index.php/ijom/article/view/121979
http://indianjournalofmarketing.com/index.php/ijom/article/view/37559
http://indianjournalofmarketing.com/index.php/ijom/index
http://indianjournalofmarketing.com/index.php/ijom/issue/view/3307
http://indianjournalofmarketing.com/index.php/ijom/article/view/37022/0
http://indianjournalofmarketing.com/index.php/ijom/search/authors/view?firstName=Noor%20Firdoos&middleName=&lastName=Jahan&affiliation=Assistant%20Professor,%20Department%20of%20Business%20Administration,%20Oxford%20College%20of%20Engineering,%20Bangalore&country=IN
http://indianjournalofmarketing.com/index.php/ijom/search/authors/view?firstName=Lalitha&middleName=&lastName=Ramakrishnan&affiliation=Associate%20Professor,%20Department%20of%20Business%20Management,%20Sri%20Padmavati%20Mahila%20Visvavidyalayam,%20Tirupati,%20Andhra%20Pradesh&country=IN
http://indianjournalofmarketing.com/index.php/ijom/article/view/37022/66255
http://indianjournalofmarketing.com/index.php/ijom/shoppingCart/add/37022/66255
http://indianjournalofmarketing.com/index.php/ijom/index
http://indianjournalofmarketing.com/index.php/ijom/login
http://indianjournalofmarketing.com/index.php/ijom/announcement
http://indianjournalofmarketing.com/index.php/ijom/pages/view/au
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ot
http://indianjournalofmarketing.com/index.php/ijom/issue/archive
http://indianjournalofmarketing.com/public/journals/24/images/How_to_purchase_IJM.PDF
http://indianjournalofmarketing.com/index.php/ijom/pages/view/sas
http://indianjournalofmarketing.com/index.php/ijom/pages/view/poda
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ceae
http://indianjournalofmarketing.com/index.php/ijom/pages/view/cea
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ib
http://indianjournalofmarketing.com/index.php/ijom/issue/current
http://indianjournalofmarketing.com/index.php/ijom/search
http://indianjournalofmarketing.com/index.php/ijom/user/register
http://indianjournalofmarketing.com/index.php/ijom/pages/view/FAQ
http://indianjournalofmarketing.com/index.php/ijom/pages/view/tabc
http://indianjournalofmarketing.com/index.php/ijom/pages/view/covp
http://indianjournalofmarketing.com/index.php/ijom/pages/view/soa
http://indianjournalofmarketing.com/index.php/ijom/pages/view/sao
http://indianjournalofmarketing.com/index.php/ijom/pages/view/gfa
http://indianjournalofmarketing.com/index.php/ijom/pages/view/qf
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ur
http://indianjournalofmarketing.com/index.php/ijom/pages/view/fed
http://indianjournalofmarketing.com/public/journals/24/images/Feb-PublicationEthicsAndMalpracticeStatement-IJM.pdf
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ade
http://indianjournalofmarketing.com/index.php/ijom/pages/view/cu
javascript:openRTWindow('http://indianjournalofmarketing.com/index.php/ijom/rt/printerFriendly/37022/0');
javascript:openRTWindow('http://indianjournalofmarketing.com/index.php/ijom/rt/metadata/37022/0');
https://docs.google.com/forms/d/e/1FAIpQLScuG9W8bec8HmzTEIp_2RaeCXnw1bHtw39_dtEfBhldfvR6DQ/viewform?c=0&w=1


6/15/2018 Exploring the Trends of Retail formats in India:A Study of Hypermarkets in Bangalore City | Jahan | Indian Journal of Marketing

http://indianjournalofmarketing.com/index.php/ijom/article/view/37022 2/2

Home | About Us | Editorial Board | Archives | Privacy Policy | Terms & Conditions | Contact Us

From the Editor's Desk | Guidelines For Authors | Publication Ethics & Malpractice Statement | Indexing/Abstracting

Advertise | Digital Edition | Forthcoming Issue | Current Issue | Subscription | Registration

Copyright © 1964 - 2018 •ISSN 0973-8703 • Associated Management Consultants Private Limited Designed and developed by : Informatics Publishing Limited

 How to cite item
 

 Finding References

 Review policy

 Email this article (Login
required)

 Email the author (Login
required)

 

 
This journal is a member of and
subscribes to the principles of
the Committee on Publication
Ethics

 

http://www.linkedin.com/pub/priyanka-gilani/25/2b5/236
http://indianjournalofmarketing.com/index.php/ijom/index
http://indianjournalofmarketing.com/index.php/ijom/pages/view/au
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ot
http://indianjournalofmarketing.com/index.php/ijom/issue/archive
http://indianjournalofmarketing.com/index.php/ijom/pages/view/pvc
http://indianjournalofmarketing.com/index.php/ijom/pages/view/t&c
http://indianjournalofmarketing.com/index.php/ijom/pages/view/cu
http://indianjournalofmarketing.com/index.php/ijom/pages/view/fed
http://indianjournalofmarketing.com/index.php/ijom/pages/view/gfa
http://indianjournalofmarketing.com/public/journals/24/images/Feb-PublicationEthicsAndMalpracticeStatement-IJM.pdf
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ib
http://indianjournalofmarketing.com/index.php/ijom/pages/view/ade
http://indianjournalofmarketing.com/Archive/ijom/Digital%20Edition%20Brochure.pdf
http://indianjournalofmarketing.com/index.php/ijom/pages/view/fci
http://indianjournalofmarketing.com/index.php/ijom/issue/current
http://indianjournalofmarketing.com/index.php/ijom/pages/view/sun
http://indianjournalofmarketing.com/index.php/ijom/user/register
http://www.informaticsglobal.com/
javascript:openRTWindow('http://indianjournalofmarketing.com/index.php/ijom/rt/captureCite/37022/0');
javascript:openRTWindow('http://indianjournalofmarketing.com/index.php/ijom/rt/findingReferences/37022/0');
http://indianjournalofmarketing.com/index.php/ijom/about/editorialPolicies#peerReviewProcess
http://publicationethics.org/members/indian-journal-marketing
http://publicationethics.org/members/indian-journal-marketing
http://www.scimagojr.com/journalsearch.php?q=21100241711&tip=sid&exact=no

