
6/15/2018 Exploring the Trends of Retail formats in India:A Study of Hypermarkets in Bangalore City | Jahan | Indian Journal of Marketing

http://indianjournalofmarketing.com/index.php/ijom/article/view/37022 1/2

 Open Access   Subscription or Fee Access
Total views : 189

 

LoginLogin

User

Username

Password

 Remember me

 

For Subscribers

Request for Missing Issues

Request for Change 
 of Address

Subscription / Renewal Form

 

 

Notifications

View

Subscribe

 

Popular Articles - top
5

» Market Behaviour, Arrivals,
and Price Behaviour of
Cumin in Mandor Market of
Jodhpur District, Rajasthan

 47198 views since: 2014-
02-01

 
» Extent of Service Quality
in Commercial Banks in
Punjab

 29428 views since: 2015-
10-01

 
» Book Review - Private
Label Strategy: How to Meet
the Store Brand Challenge

 28903 views since: 2015-
01-01

 
» Knowledge Outlook of
Indian Consumers Towards
BHIM App

 11259 views since: 2018-
03-01

 
» A New Marketing
Paradigm-Social Media or
Web 2.0: An Empirical
Analysis to Study the
Awareness, Key
Deliverables, Engagement
and Usage of Social Media
by Small and Medium
Enterprises in Delhi

 9065 views since: 2012-
07-01

 

Home > Volume 39, Issue 8, August 2009 > Jahan

Exploring the Trends of Retail formats in India:A Study of
Hypermarkets in Bangalore City
Noor Firdoos Jahan 1*, Lalitha Ramakrishnan 2

Affiliations
1. Assistant Professor, Department of Business Administration, Oxford College of Engineering,

Bangalore, India
2. Associate Professor, Department of Business Management, Sri Padmavati Mahila

Visvavidyalayam, Tirupati, Andhra Pradesh, India

Abstract
 

The Indian retail industry is one of the fastest growing industries with an annual growth of 30%.
It is transforming into a big corporate multinational business with a potential to create direct
employment opportunities of 2.5 million jobs and 10 million additional jobs in support activities.
The formats are undergoing a change from convenience store to hyper markets with the entry of
leading corporate in India like TATA, Reliance, Birla, and Pantaloon India pvt. Ltd., and top
foreign retailers like Wal-Mart and others. Today the country has around 40 hypermarkets, but
the estimates shows that India's 67-odd retail destinations can easily accommodate over 1,000
hypermarkets by 2010. This paper presents the results of this empirical study conducted at
Bangalore city. A sample of 265 customers of hypermarkets was randomly selected for this
study.
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